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Abstract

The rise of global cross-border trade is the most dynamic new form of foreign trade in the world’s
economic and trade development. The development logic of cross-border e-commerce is not simply
the online transformation of traditional trade, but a deep-seated transformation based on digital
technology and business model innovation. This article starts from the overall industry and con-
structs an industrial analysis framework for global cross-border e-commerce from the perspective
of “marketing and customer acquisition - transaction and fulfillment - ecological support”. It sys-
tematically analyzes the impact of technologies such as data intelligence, internet payment, enter-
prise informatization, and cloud computing on the cross-border trade process and value creation.
On this basis, it analyzes the future trends of global cross-border trade under the background of
digital supply chain integration and full-chain digital efficiency, such as all-domain digital and in-
telligent operation, globalization of social content e-commerce, green sustainability, etc., as well as
the response strategies for non-political issues such as data security and compliance governance.
Finally, the article concludes that the competition in global cross-border trade in the future will
evolve from traffic competition to international ecological competition and full-chain digital effi-
ciency competition based on technology and innovative models.
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Wi B8 BRI NRHERR R, XERAERESHER, B SRARER T, FEEE BN,
HNRARE AN REREN s i3 T B0V 23 Az, SR AR MR SO PSRRI A [ R

TR B, AR SR 5 5 (1) “ L T4L” (Electronization), BGEIT RS 7 MRS K A (e B
WA, U T E BAXFRE A, (E R Xt R R R P e . B E e A H AR R0
MRS N, BS3R5E 5 IEAE &I “H 746" (Electronization)[r] “#0 74k ” (Digit-digitization) )75
. N T ? TR R AT AN INAL BT K%L SRR BN R E
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fili[2]. WTEER, ENZFEERZR THFETE S FRSE R, 80 R8dE. SRR IRE
I FH TEAE TRAB AL S0 57 5 I 2 BRI, oA T I8 458 H s 8 23 1) G B 51 4 3]

(Z) EFrRS AR

TEAE G BRi 25 B0, BAR LRI A 10 5 R B I B MRE 1 [ bR 51 5 I R, (HX A28
X’E PLFE 43 R 0 A 5 i 78 1) R 7 4E 4] Buckley #1 Casson #2H 7 AL FRS, 1ZEE A AL

T AT 58 5 v DL AL &) A, X — 18 48 78 I 15 W B AR I A1 6 0 75 XU B & 5T Re

5]. #TAESk, L RCEP X557 &) W€ BT 78 Rl 2% 5K 22 R I 45 P v 1) e IEAE E 98 [ B 1 7 A
)%', A3 /N RS AR 2 5 2 BRI E RS, X LG E PR 55 B TR L 17 I ST SO 4 5 B A
6],

(D) SRS SRR

AR B IR R SR T R U AR SR SRR AR A S AR ] . BRI NHES)) 1A R
MAEGER “HES” 1) “Hr a7 MR BTSSR F R R R N — etk T Ix—ads . SHEEEIRH, B
A A S 5 55 R L S BE QIR A% O RS, AT LR SR A b A SRS IR AT, 38 I i B A PRI
TEEEEE IR R A S A e, FE Tfﬁfh%’gfiﬂi CAERS 50 T S BN

X B RAT 2O XA — FhE N K IR B /) 58 T R, NI RA TR E AR 2 )=
i, E R WAIRAE AT S S CRM S DUSEIURE IR R SR B2 FLUOR HE AR T R
IR T SOATRE DA 2 (5 1) 52 B A58, PR UG BOR Wi el IR B8 5 o AR A LB L 090 55 DA SEZ IR
FABRY) s BRI TIX L, R AR RIS BT R I R R AN o X PR AR A AR T T B AR ) A
3 b, TR R TR BRI AR AR, DA 4 BRI B LR R R AT O R
AT BB AR 7]

2. WIS REREREEHS R XAER

EW AL sk T, S ST HR AR D I 28 — R AT BRI AS e CR AR B) H br % 2 IR i
SFFAR R BR B REHIR IR AR P B A R AUEOR A A e E L, BRSO R
Ty “REHERER)” N RRIZE, ORI T B8 LR I oA

(—) AP BEfEEXEMELE R

TERCFACIT AR, 5 5% F R 4 B (4 F P ER BN E 9 B CORSHEE A (0 il d i PRER A P AE AT
WAt BB =7 s oA BRRISE . . TR SSWATON, R OREE B D RE HAT AT 4
B, WRABEEIEE AN DB MWL WKEE . R KEIT A P sl EE, 1HEHIT A
EXR. B5ZS A MRS, XOARRGERAZE)[8]. #2024 F eMarketer 5 To~, K KEIE -
BEARMBET R A, AT E SRR T T 35%0L b, IR At FEAIK 28%.

TEIXANEA b, R — SRR F BT SRR K, SRR oA v] B = A AL IR
SR A PRIAS [F) SR SE A [RGB N = H LG, AN 7 1 8 B8 T 23 i

(2 PR EEHIZEE Ao AMME

PEEEHRT oY, AR SN E 2R . 04 S 9 (Database Marketing), i SR B2 4073 BUE
ANE i R 2 P BERE, IR O RE RGBS AN SR 360 B AL . XFE, AT BAA
RN “SE M7 AR “CREMM”

CRM %?ﬁTU\LETﬂt*/\gFﬁﬂaﬁ&nnﬁﬁi TP, ARAEAE P 7SRRI R T8, AT née i
?)LH%EF‘ 1R . Bid CRM 248, A LLSEH ) O 58 i B 1% 7 AR IR IR A . HEFEAH DG

s TR OE B AN SRR B Bh s T /ANEAT OO SR SRR AR ) W S AH . 23 TR 45
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(=) ERP 5 CRM £ LI IRIE LA R

PR A s B2 SE AR ERP (4 R TR R GE5 CRM (% 77 58 R L) R G0 2 S HE R v B B ARG o
FPEENIERE G, ERP RGURBIE i FEAF TR SEE, CRM REUKERINZ% L HAE
B, AT SRR R GRS AT LS SR R S R AR O, W SR AT, RIS A AT DAAE
PR 2 J5 STV T2 7 BT BT B3 SR AS B SR P IR SS

IXFPEE AR A R SS “ ARl " RS . AN P IR WG . B8 App. AEASEEAR/NE, B LR TR RLS
JEREfl AR, FTIRRME R R MRS ES R — R L, o UG w2 i i E AT S5
B0 R[9]. Gartner (2023) I AWIEEE R, S2BL ERP 55 CRM R G4k /i i 5 455 e o Al
HE PRI 25%, T RAECRIRT 40%. HARBONRM “HRi 257 , mrEHERE,
HE AL b B IE (138 G 34

3. BARRMRESHX S SEHE

USRS BT BOR RS 2 7 AT &, A% as. (BHEMRE 5 5 S AT IR R it s A R s B
BB D IR . B R 1 R A XA 5 R R Bt PR T AR R, T — R S 5 B RAR W
R J RS Sy it 1% FL P B (AL U SR e

(—) MESIAEARERERGENER

PSS AT R PESEAL G PO R . BONBUR IR, SAPIRRHRAER M Z 0, LR 2R, K 5%
LEEEEERE. BEMNS ARG RRE, =77 A F 6 1 B RS R IF Hh g poX L i, 28
=P EEE A 2 RBATNE, NEEITRME T DR EM R SIS T .

XTFEEME, TUREEH . Fid-R. BFIK (PayPal, Alipay). -+ 22 A {5 1] 52 AT S5 A HAE,
W2 AT, T BB RN AR 8. X TexmsE, XN TFega R0, Hemtm
HEARAE, SR FHSEHE BT VR AN 2 AR (SSL iEH . PCIDSS #5#E), M RHLEL 738 5 K%, His
BIEE2E5E TRl . PayPal (2023) %5 o, R PCIDSS hrdE MBS T T &, 38 5 IVE ST 45 i)
15 0.3%LL R, @R TATIAPIIKE 1.2%. SORHX— 2 5 ReIRIff e, B Hz e 46 WA 25 2 T ik T
e NP 2 FRAS R HE BB SR o

(O mHES S BTN TTHE

S TR ZH P N SR AL SR, R 1T SERE SO RE AL T AR R, 2RSS 2 3
(B MR IR JE KRR T B RMEEA) N SR 7 i —R O, T8I Nz I 55w FLFH TH A A7 4855 TR U,
M AGK R —FEE 1T B8 77, REMERRORIE BE BRI RAS . B OIEINIZ & 3tk . IDC (2024) 1A Fi4R 5 R,
K = MRS B R N s s s Aol 1T SRRt AT BB 60%, 188 BERIET 50%L L.

SR A NI B B A O R R R e, ST BB AR SS B, R RSB AT B R SRR
SETE I, BRI AS, TREN . XM E B, TTRAEENLAE DR, R
AL A AR SS RE L, SRR TAT IR T T, AP SN2 o b F s R e .

(2 RESREBEHARSER G IRE L

PSRN G 7 % 24 NN FAEBAT RFEAT R . CDN $4 W3k 4 2540 K B 4% b BT A 5 5, A P
IR FI 7 IREL, AR R HBSR T 7 W0 T AT FF 38 A 456 . Akamai (2023) 554 7R, #8545 CDN (5
SR s, DL I EGE B8 T 70%, FH P Bk H R AIK 45%. DDoS KB, Web S FH B k155
A, RPaRePiER, RIEEIGE . RYPBEE. R RET “HPiR” RS, XLl
KM HARIFAS G52, RNLGIRET LT “EH A" “LZRAL” .
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4. HFUBARIHNEES TR CIF

JEE ot B 45 FEL R R T T R AR IUAE R SRR S P . A R IA W R E TR . R, fENBES
IR MECTFE . RIS, MR T % AL 5 58 TR IR MR, A& Hre 25 7 3 5= P R 2 I R
PR

(—) BEPLEERT AL SE L EEE IR L

fegEsEnE—A “RBET”, WRHZE, MREARE LB BRURES, M. KA
RGN, AN FEARR AT o L RSN ek ik -, B4 GPS. RFID ZHAR, ik
IR Bl T2 IR RIS SR — DI BRI X S5 A KA b, 1 EER#S “8R
#e7 o SRR 2023 AEMHR T R, SR X SUREROR S B N B RTRAL RS S L R A, TRAIE ER U
AT A 99.5%, THRBFFEIRTE 30%.

KRR AL 25 SR B A A, A RT DU 4 S s T 20 A 6], IR AR, I8
B8 % B R I SE o) 25 S5 A7 100 R EDORE S it o 1T I8 R PRI ), P R T X3R5 R, F R A AR
77, AEPERIEESEIL T B SL” , AN “HER” BERIEERE AR “hraC” HEREE, BERACRUERAN LR KU . 4l
&) 2024 FHRPTE R, OGRS EE BT RS ik, 5 RAEALL, PEAE RS RIET! 40%, GRITERE
1K 25%, FEAFAR AR > 35% .

(D) HERBARLEHSYRER

CHEARTT AL ERENLE A BN, FRE RS AR I RPN, (FRBEA G
WTAERAF IR . . GFEEE RS 51T A B R GRS BAY AR08 SEILIT S E BN AL . AT R
et IR RIMOEST A FARMIR 2023 FRAMM (EEREAMW A KT Bx, KA EMH
BRI, DHSRETE 80%, #HIHHEREMLE 0.01%LL T,

YRS R, B A R AR e S A R E BRI i R AT R, AR PSR EE TR
FAS I TE] JEOCHE G RRE . MUEE/NE ORI (A5, e s BRI T R G, IERERAR S IR S5 2 1A
7 %o 2024 4 UPS FIAE WoR, B R e IR LR RIS, HESEE DI BAR PR 20%,  FiC ik i A~
YIgEsE 1~3 Ko

2) B EREMERYR AR

T A B R I 45 F R R SR O T B B ) R R BN A T B, ARHE T R T
Ja AR R R i, AL H BIR R BT, X AMNA R BE AN, B2 I SEARIG IR 235 o Statista (2024) ]
AR RN, 2023 FARKESE HEEIME T IEIA R 1980 123570, Til 2027 444 5k 3500 1435 7T,
FEEEMKEIE 15.2%.

HIMERERINAIZH:, REBETEETA - MEBHmANMEENEERS, INRAESHEHE
RGN [EE, BT, 1T 50 H 3RS S AR T A3, RIS R HHSE I AR
W= 7, BT BN IE SRR ESORD S BRI [ “RRie” , BN ECE AR BRI R, B
2023 FRAT AR S TR, (RSN EEBIE R L, BRI TIIRTE 35%, ZEIFREK 40%, #
O JR PRIE T BCIR IS R THANAS IR 57 Ik 55 1) 58 35 .

5. BIEHEFREEESRRERER
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(—) BB
(1) &L ERNZ LTSRS
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(2) HAZ S N R IR RGBS
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(3) ZROTTHFFBE AT VR BT 5 [F)

i ESG (Environment, Social and Governance)EE & [IYRAT, AT RS20 T 165 358 L P SR 150 AS 2 E R 1)
T, T P AR M Rk O RL, A RE L, BRRERAEN), YRS E Ti%. Nielsen
(2023) AR R, AEK 68% ¥ o 3 IR 5 5 858 L R I 4 £ it ST, Herh 30% 9 9 3 TR 5L
£ 10%~20%HI o Xk 75 B AR B gt M R BL Ak, JE {8 A o] B AR EnT Bl B2 Rl R
RIZZeis, PRI E. SAEBEBEEE ML ARBIRFRITE, R8O 1S 7.

(D) RREREREZ
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Ui RIR BEIRE],  SEIVE YIS S-S UL RE T BN ASUUAD, kS R 5 e B R P RIS R R 10

(2) FIEEBRALAZ WA SHRE

—RHBEALHNECHERIIN, 456 B SCRHE. 2 I8, BHERT G byl 2% & 2 (1)
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FEESEIEL, RS R E N EBACR, IR, 1R R
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— R IR A SRR LS, AR FECE GDPR. E (M AEERYE) SRR R
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