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Abstract

Under the backdrop of the rural revitalization strategy, the brand building of e-commerce agricul-
tural products has become a crucial path to stimulate the vitality of rural industries and increase
farmers’ income. Based on official data from government departments such as the Ministry of Agri-
culture and Rural Affairs and the Ministry of Commerce, combined with practical cases from multi-
ple regions, this paper systematically analyzes the policy environment, development status and

XEFIF: EEE. SRR R T EBEATT BRI D). T RS IEE, 2025, 14(12): 6675-6681.
DOI: 10.12677/ecl.2025.14124660


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.14124660
https://doi.org/10.12677/ecl.2025.14124660
https://www.hanspub.org/

core problems of e-commerce agricultural product brand building. A strategy system is constructed
from five dimensions: brand positioning, quality control, marketing communication, talent cultiva-
tion and policy support. Through the collaborative mode of policy guidance, technological empow-
erment and market-driven, the predicaments of agricultural products characterized by “small scale,
scattered distribution, weak competitiveness” and “lack of branding” can be effectively solved, re-
alizing the transformation from “small-scale peddling” to “branded marketing”, and providing sus-
tainable impetus for rural industrial revitalization.
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