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Abstract

With the development of the “Loneliness Economy,” pet consumption demands are gradually
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extending from material satisfaction to spiritual sustenance. However, constrained by the separa-
tion of purchase decision and usage experience, existing e-commerce models show limitations in
addressing information asymmetry and emotional value transmission. Integrating perspectives
from Service-Dominant Logic and Information Economics, this paper explores how the “Emotional
Compensation” mechanism facilitates the conversion of loneliness into consumption motivation.
The study indicates that the business model of pet e-commerce is evolving towards a composite
ecosystem of “Product + Service + Emotion,” characterized by emotional design in R&D, digital trust
construction in manufacturing, and full life-cycle management in service. Accordingly, the paper
constructs an immersive marketing path covering contextual, narrative, digital, and social dimen-
sions, suggesting that e-commerce platforms should leverage digital technologies to reduce trust
costs and foster customer value growth by establishing a psychological connection of “human-pet
symbiosis,” thereby providing theoretical references for industrial transformation.
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