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Abstract

With the continuous iteration and upgrading of intelligent technologies, education is also moving
towards informatization and digitalization. Online education products are emerging in an endless
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stream, and consumers’ purchasing behaviors are also constantly changing. However, the online
education product service system faces crises and challenges in terms of quality trust and emotional
trust, which also restricts the construction of the consumer trust mechanism. To enhance consumers’
trust and establish a consumer trust mechanism, this article, based on a multi-dimensional explo-
ration of the consumer trust construction mechanism in online education products’ services, starts
from four aspects: improving the content quality of online education products, perfecting the pre-
sale and after-sale service system of products, stimulating consumers’ autonomous participation
awareness, and improving laws and regulations to achieve institutional guarantees. The construc-
tion path of the consumer trust mechanism is described in detail. It is expected that these sugges-
tions can provide a reference basis for the further optimization of online education platforms, ef-
fectively solve the consumer trust crisis, enhance consumer stickiness, build a complete consumer
trust mechanism, and promote the sustainable and high-quality development of online education
products.
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