E-Commerce Letters BT R551FiE, 2026, 15(1), 968-977 Hans X
Published Online January 2026 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2026.151117

“Eu” FE*ZI- Iﬂ%ﬁ%ﬁ&ﬂ HEBEEmEERES

&R, A@RK
B MR R 2l aA 22 e, Y05 M

Weks . 20254F12 170 FHER: 2025412290 & A7 H: 20264F1H30H

HE

ERRE “FHE” EMRER SRR SRE P RROT B ——RREREN SRR EE, B
RNENERASHRZE, BrTRBEASRE “BEHE” HMREXREK. PIugsT Ml “H -
Yk - A7 ORI RRER =R, FHRUE T W BRu RIS T E B RCREGT B 2. 30 P
BAF. RALESAARE=ZENA, RARNT T SRRERNTERIS . EHEM E, AEIER
E\ RSN E RRMIESEE, R T UTHRERERNBESILER . SOOI RRBHE R

R T R kie, EAEMBHRFRHA “AAFIER” WEHERE TR SERSR.

XK ia

AEHLH, BREE, JEHR, BEHRR

Research on E-Commerce Category Fit and
Advertising Effectiveness in “Domineering
CEO” Themed Online Micro-Dramas

Tansheng Lu, Yuxin Zhou

Tongda College of Nanjing University of Posts and Telecommunications, Yangzhou Jiangsu

Received: December 17, 2025; accepted: December 29, 2025; published: January 30, 2026

Abstract

This study focuses on the core contradiction in the integration of “domineering CEO” themed micro-
dramas and e-commerce advertising—ambiguous category fit and significant fluctuations in adver-
tising effectiveness. By deconstructing their narrative patterns and emotional logic, it reveals the
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profound connection between product placement and the “emotional arc” of the plot. The research
establishes a three-tier model of category adaptation centered on “emotion-scene-character,” and
demonstrates the effectiveness of the transition path from hard-sell exposure to plot customization.
Furthermore, it systematically analyzes the formation mechanism of differences in advertising ef-
fectiveness from the three perspectives of platform ecology, audience psychology, and content tone.
Based on this, the study proposes actionable integrated optimization strategies from the dimen-
sions of front-loaded creation, data-driven approaches, and category selection. This paper not only
provides a concrete methodology for advertising collaborations in related types of micro-dramas
but also offers a micro-case study and theoretical reference for understanding the marketing para-
digm of “content as commodity” in the digital age.
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