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Abstract

Millet is one of the important food crops in arid and semi-arid regions and has long been an im-
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portant part of food security. In recent years, China has issued a series of agricultural policy docu-
ments to promote the development of the “Internet + Agriculture” model. Under this positive and
favorable trend of agricultural development, Fenyang City, as the “hometown of Millet”, enjoys fa-
vorable advantages and geographical conditions for the development of agricultural e-commerce.
However, in the actual development process, it still faces problems such as insufficient industriali-
zation of e-commerce, relatively weak marketing capabilities, and limited brand building. Based on
this, this paper takes the millet industry in Fenyang City as the main research object, uses the SWOT
analysis method to analyze the existing problems in the e-commerce of the millet industry in Fen-
yang City at present, and finally puts forward corresponding suggestions and countermeasures. It
aims to provide certain referential suggestions for the e-commerce and long-term development of
the millet industry in Fenyang City.
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Figure 1. Fertiliser application rates for millet cultivation
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Figure 2. Millet production and sown area in Fenyang city
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Figure 3. Composition (%) of consumption of processed products in the millet industry
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Figure 4. Age distribution (%) of millet-growing households
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Figure 5. Annual average price of millet in Fenyang City (yuan per kilogram)
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Table 1. SWOT analysis of millet industry development in Fenyang City
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