E-Commerce Letters F3T R 55PFi, 2026, 15(1), 234-239 Hans i
Published Online January 2026 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2026.151030

R FL RO PR B X H 52 W LR R AV R

T TR BB LB AR, HTD B

Woks H . 20254F12 220 FHER: 2025412300 & A H: 20264F1H26H

R

EHRARET, ERmMAAAERCSHEWSRTRE, B R RN STR OIS MR, B
FRRLZRETERRI 1. BWMEFHSHE, BT HAEAEARBRZIEM TR, &30%
Ve OB T LA TEG SN ERH R EAT, WRET A R - TN MRART RS
HNFENH AR, FAKEROETE B R LR, T BN TP R BN 51 RN R 1

AR IRHEB AR ERBHE RAEE AMERBRREFREEE; k2, HEFFTH=RHER
5ETREBEILE LB EAFN, MR FRMN, SIRANAMRETSEYE, SBUSERE
B S5 PSRIE. ABTFUNEMBER/EA M XTI B T A —KARA, FNERERE
B ERMARANEE., FERERML U REERB P RA T HRKRE. RRBIFAAEBHE
BHEERARE—PLIRENEE, HFRBEFRARES THAEERHEZE.

KR
EFLEAMT, ERMILMBE, EHAm, WRERE

The Influence of Live Streamer Face
Familiarity on Consumer Purchase
Decisions

Wenxuan Xiao

Department of Psychology, School of Science, Zhejiang Sci-Tech University, Hangzhou Zhejiang

Received: December 22, 2025; accepted: December 30, 2025; published: January 26, 2026

Abstract

In live-streaming e-commerce, the frequent exposure of hosts’ faces is closely linked to sales per-
formance, yet the psychological mechanism by which “familiarity” drives purchases remains unclear.
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Existing research primarily focuses on static characteristics such as hosts’ attractiveness and pro-
fessionalism, overlooking the dynamic processing of face as a holistic stimulus. This paper innova-
tively introduces the psychological theory of holistic face processing into live-streaming e-com-
merce research, constructing a dual-pathway model of facilitation-interference to reveal its under-
lying mechanisms. The model indicates that high familiarity from frequent exposure triggers cog-
nitive fluency through a facilitation effect in holistic processing. This can unconsciously translate
into heuristic trust in the host, thereby reducing perceived risk and promoting purchases. Con-
versely, when the host’s words or actions, or product information, severely deviate from expecta-
tions built on familiar faces, it triggers an interference effect. This induces cognitive conflict and
expectation violation, leading to rapid trust collapse and decision abandonment. This study offers
a unified cognitive framework for understanding the double-edged sword effect of influencer im-
pact. It provides theoretical foundations for managing influencers’ face capital, optimizing platform
algorithms, and mitigating trust risks in live-streaming e-commerce practices. Future research may
leverage neuroscience technologies to empirically validate these dual pathways and explore the
evolution of face-based trust under emerging technological formats.
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