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Abstract

The article examines the conversion attributes of traffic, focusing on diverse traffic investment scenar-
ios among upstream manufacturers to explore downstream social e-commerce channel introduction
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strategies. Findings reveal: (1) Both equilibrium product pricing and equilibrium virtual commu-
nity effortlevels are positively correlated with commission rates, traffic investment levels, platform
traffic conversion rates, and consumer sensitivity to platform effort levels; (2) When consumers ex-
hibit high sensitivity to virtual community effort levels, introducing social e-commerce channels
leads to increased product pricing, which benefits manufacturers; (3) At higher commission rates,
traditional e-commerce platforms benefit from social e-commerce channel introduction, whereas
lower commission rates render such introduction detrimental to their profitability; (4) E-com-
merce platforms invariably benefit from manufacturers’ traffic investments, yet manufacturers’
profits exhibit a decreasing trend initially followed by an increase as traffic investment levels rise.
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Figure 1. Profit variations across manufacturers under different circumstances (a=3.8)
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Figure 2. The impact of consumers’ sensitivity h to the platform’s effort level on profits (a=10)
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