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Abstract

Based on the theory of price discrimination and considering the characteristics of the online tour-
ism industry, this paper systematically analyzes how Online Travel Agency (OTA) platforms can
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maximize profits through strategies such as dynamic pricing, market segmentation, and product
differentiation. The paper first explains the economic definition of price discrimination and its
three types, clarifies the distinction between price discrimination and revenue management, and
discusses the special attributes of tourism service products in terms of timeliness, heterogeneity,
and demand fluctuations, indicating that these attributes constitute the practical basis for OTA plat-
forms to implement price discrimination. Then, it argues the necessary conditions for implement-
ing price discrimination from three dimensions: market power, information asymmetry, and resale
barriers, and illustrates its actual operation mechanism with the example of OTA platforms. Next, it
constructs a practical framework of third-degree price discrimination in OTA platforms, including
group differential pricing, product line stratification design, and personalized pricing based on big
data, and discusses the game between “big data price gouging” and consumer countermeasures. Fi-
nally, it assesses the dual impact of price discrimination strategies from three aspects: economic
benefits, consumer welfare, and industry competition, pointing out that while it enhances the effi-
ciency of resource allocation, it may also exacerbate market unfairness and consumers’ perception
of deprivation. The research suggests that in the future, OTA platforms should seek a balance be-
tween data technology empowerment and social responsibility fulfillment. Within the legal frame-
work such as the Anti-Monopoly Law and the Consumer Rights Protection Law, it is necessary to
explore compliant pricing strategies and differentiated product design paths, promoting the devel-
opment of pricing strategies towards precision and transparency to achieve sustainable industry
development.
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