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Abstract

This article focuses on the promotion effect of rural e-commerce development on farmers’ income
in Zhejiang Province, under the strategic background of rural revitalization and digital China con-
struction. By constructing a theoretical analysis framework of “channel expansion, information trans-
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parency, industry integration” and based on panel data from 10 prefecture level cities in Zhejiang
Province from 2013 to 2021, with the number of Taobao villages as the core explanatory variable,
a two-way fixed effects model is used for empirical testing. Research has found that the develop-
ment level of rural e-commerce has a significant and stable positive impact on the disposable in-
come of rural residents; this effect is mainly achieved through expanding the sales channels of agri-
cultural products, alleviating information asymmetry, and promoting land circulation and integra-
tion of the tertiary industry. At the same time, factors such as regional economic developmentlevel,
education investment, and government support also play an important synergistic role. Based on this,
this article proposes countermeasures and suggestions to further strengthen the infrastructure and
differentiated policy supply of rural e-commerce, systematically cultivate localized e-commerce tal-
ents, deepen the integration of the “e-commerce+” industry and regional brand construction, etc.,
in order to continuously unleash the potential for income growth in rural e-commerce and provide
empirical basis and policy reference for rural revitalization and common prosperity.
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Figure 1. The scale of e-commerce online retail in Zhejiang Province
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Figure 2. E-commerce infrastructure in Zhejiang Province
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Table 1. Zhejiang province rural e-commerce policy
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Figure 3. Mechanism diagram
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