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Abstract

With the rapid development of the digital economy, online marketing has become an important
way for local agricultural products to expand sales channels and enhance brand influence. As well-
known local agricultural product in Shandong, Rizhao Green Tea has unique quality advantages, but
it still faces many challenges in the practice of online marketing. This takes 4P marketing theory as
the core framework, combines the actual situation of Rizhao Green Tea online marketing, and
analyzes the existing problems of its online marketing through the status of relevant research. In
order to provide a reference for the high-quality development of Rizhao Green Tea through online
marketing, and also provide a reference for online marketing practice of other local agricultural
products.
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