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Abstract
With the rapid development of digital technologies such as 5G, big data, and artificial intelligence,
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live streaming e-commerce, as a highly influential business model in the consumer market, is pro-
foundly reshaping consumers’ decision-making processes. When watching live streams, consumer de-
cisions are no longer solely based on the products themselves; they are also influenced by multiple
factors such as the host’s guidance, the atmosphere of the live stream, product pricing, and interactive
experiences. This paper takes the case of price comparison in JD.com’s Double 11 live streaming
sessions as an example to conduct an in-depth analysis of the factors affecting consumer purchase
intentions and behaviors in live streaming e-commerce. Based on this, targeted optimization strat-
egies for the live streaming e-commerce industry are proposed, aiming to promote the healthy and
sustainable development of the industry while helping consumers make more informed purchasing
decisions.
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