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Abstract

The advent of the digital era has posed new challenges for human resource management research.
Among the various components of performance management, the integration and optimization of
performance feedback with artificial intelligence (AI) is a crucial topic for our collective discussion.
This paper takes Al-based performance feedback assistants as the research subject. Through a
questionnaire survey conducted among employees in the social media e-commerce industry, it com-
pares and analyzes the moderating effect of employee task types on human-machine trust in the
context of work, focusing on two social roles: “expert” and “partner”. The research findings indicate
that: (1) For objective tasks, “expert” type intelligent feedback assistants have a greater impact on
enhancing human-machine trust, thereby facilitating employees’ acceptance of feedback. (2) For
subjective tasks, “partner” type intelligent feedback assistants have a stronger effect on enhancing
human-machine trust, thus promoting employees’ acceptance of feedback. Based on these conclu-
sions, this paper proposes relevant suggestions for enterprises to integrate Al-based performance
assistants.
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Table 1. Measurement scale
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3.2. Gt
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Table 2. Analysis of the mediating utility of human machine trust

F 2. NUSERH A2

RN BN Effect 95%$AT X [A] g5R
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BN 0.151 [-0.089, 0.453] ENES
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Table 3. The task type involves the testing of a moderated mediation model where the variable is a moderator
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b se t b se t
RO 5.65 0.17 324.35" 2.66 0.51 5.27*
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RTATS A -0.13 0.13 -3.96™
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TARSHK7 0.56 0.12 6.20™"
R2 0.62 0.17
F 104.57 19.29
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JE AR E 16 A RN (BN = 0.441, 95% CI [0.301, 0.577]); TIAE FWAT 55561, 1% b/ 2% 82 I 52 1y
(A =-0.172, 95% CI[-0.248,-0.103]). 115 o/ RUL 4 %1 9-0.612 (95% CI [-0.804, —0.421]),
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Table 4. Analysis results of moderated mediation effect
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N -0.612  0.097 -0.804 -0.421
FWAES  AWUEE -0172  0.037 -0.248 -0.103
BN -0.161  0.071 -0.300 -0.022

7F: "p<0.05 "p<0.01, "p<0.001,
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