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Abstract

As an emerging consumption model in the digital economy era, blind box marketing has rapidly
risen with its randomness and collectible value, but it has triggered many disputes over consumer
rights due to its special transaction structure. This article takes the legal nature definition of blind
boxes as the logical starting point, analyzes the current practical dilemmas in blind box marketing,
such as insufficient information disclosure, unreasonable transaction rules, inadequate protection of
minors, and difficulties in providing evidence for rights protection. It sorts out existing legal norms
and proposes targeted legal improvement paths from five dimensions: regulating the information dis-
closure mechanism, optimizing the design of transaction rules, improving the protection system for
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minors, perfecting the rights protection mechanism, and strengthening collaborative supervision
and industry self-discipline. The aim is to achieve standardized development of the blind box mar-
ket and effective protection of consumer rights.
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