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Abstract

Against the backdrop of the Rural Revitalization Strategy and the construction of a culturally strong
country, e-commerce provides an effective pathway for the publicity of ethnic minority intangible
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cultural heritage (ICH). Taking Tujia culture in Guizhou Province as the research object, this paper
focuses on the core issue of e-commerce empowering ICH publicity, aiming to identify the aspects
that need to be improved and enhanced for the inheritance of ethnic minority culture in the digital
era. By analyzing the contemporary significance of Tujia culture publicity, the paper explores the
current deficiencies in the publicity of Tujia culture under the context of ethnic minority cultural
inheritance. Based on the existing problems, it constructs the core mechanism of e-commerce em-
powering Tujia culture publicity from three aspects: enriching communication channels, innovating
communication forms, and integrating communication resources. Finally, the paper puts forward
targeted optimization suggestions, including balancing cultural inheritance and development, and
improving the digital operation capabilities of professionals. This research is intended to enrich the
theoretical exploration of e-commerce-driven communication of ethnic minority culture, provide
practical reference for the efficient dissemination of Tujia culture and the coordinated development
of economy and culture in ethnic minority areas, and contribute to consolidating the consciousness
of the Chinese national community.
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