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Abstract

Currently, traditional gardens are confronted with dilemmas such as a single-dimensional experience

SCEG|I A LIRS R RN R SR AR 1 A B EA S P R SE RIS ()], HTR 95 1FIR, 2026, 15(2): 955-961.
DOI: 10.12677/ecl.2026.152236


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2026.152236
https://doi.org/10.12677/ecl.2026.152236
https://www.hanspub.org/

IRATN

and disconnection from young audiences. As an ecological system integrating content, social interac-
tion, commerce, and experience, omnichannel e-commerce provides a new path to address these chal-
lenges. This paper aims to explore how omnichannel e-commerce drives the value reconstruction of
traditional garden IP from “cultural resources” to “lifestyle aesthetics brands”. It constructs an “IP-
Content-Experience” value cycle model, systematically elaborating on the empowerment path: build-
ing attraction through content, deepening relationships via experience, achieving a commercial
closed loop with IP derivatives, and ultimately feeding back to the cultural connotation of IP. This
provides a feasible paradigm for the e-commerce transformation of traditional cultural tourism IP.
The feasibility of the proposed strategies is demonstrated through practical cases, followed by con-
clusions and prospects.
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