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Abstract

Under the background of the deep integration of the digital economy and the rural revitalization
strategy, new media brings core advantages such as channel expansion, spatial breakthrough, and
cost optimization to the marketing of agricultural products through e-commerce, effectively promot-
ing direct connection between production and sales and increasing farmers’ income. However, the
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current marketing of agricultural products through e-commerce still faces prominent difficulties in
three dimensions: products, infrastructure, and talents. Based on this, it is necessary to build a
standardized, branded, and diversified system at the product end, strengthen the coordination of
transportation, cold chain, and digital infrastructure at the infrastructure end, and create an inte-
grated support system of “attracting, cultivating, and retaining” talents at the talent end. Targeted
optimization countermeasures are proposed, aiming to construct a marketing model that is com-
patible with the new media ecosystem, providing a reference for solving the problem of “difficult
sales” of agricultural products and promoting the comprehensive revitalization of rural areas.
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