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Abstract

With the in-depth implementation of China’s “Dual Carbon” Strategy, green development has become
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akey engine for driving high-quality economic and social development. However, enterprises’ current
green marketing efforts are often plagued by significant homogeneity and simplistic strategies, fail-
ing to effectively meet the increasingly diversified and sophisticated demands of green consump-
tion, which constrains the further upgrading of the green market. In response, this paper introduces
the theory of New Quality Productive Forces, delving into its core logic as green productive forces,
and constructs a four-dimensional analytical framework for green market stratification. Leveraging
the technological enabling characteristics of New Quality Productive Forces, it proposes four differ-
entiated green marketing pathways: “High-Commitment & High-Engagement” “Quantifiable & De-
monstrable” “Compliant-Safe-Accessible”, and “Values-Community-Experience”. The aim is to pro-
pel corporate green marketing from a generalized approach towards a strategic, precision-oriented
transformation, thereby providing theoretical support and practical guidance for fostering a virtu-
ous cycle between green consumption and green production.
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Figure 1. Layered framework diagram of the green market
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