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Abstract

With the continuous advancement of the digital economy development strategy outlined in the “14th
Five-Year Plan”, data resources are gradually being established as one of the key driving forces for the
progress of the economy and society. Consumers’ awareness of protecting their personal privacy in-
formation has significantly increased, and their concern for privacy security has reached an unprece-
dented level. This paper focuses on privacy concerns and conducts an in-depth study on the influenc-
ing factors and mechanisms of consumers’ continuous usage intention, as well as the mediating role
of trust. The results show that information errors have a negative impact on continuous usage inten-
tion, improper access has a significant negative impact on continuous usage intention, secondary use
negatively affects continuous usage intention, and information collection has a negative impact on
continuous usage intention. Capability trust, honesty trust, and benevolence trust play a mediating
role between the four dimensions of privacy concern and continuous usage intention.
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Figure 1. Conceptual model of the impact of privacy concerns on intention to continue use
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Table 1. Descriptive statistical analysis table

F 1 Mgt ot

ARUCRHBTE S IR 320 MREARI TR ABINT . IR, Bk 1 12 DIEREEA, XS AR AE
EEEL. ST ERAILES R . R 308 MFABAERIEAR. He, RATHMIRIER

FEAR AR T A 73 Hb (%)

5 152 49.35
4 5]

& 156 50.65

18 & LA 13 4.22

18~25 % 156 50.65

26~33 % 74 24.03
S

34~41 % 37 12.01

42~49 % 20 6.49

50 % K PL Lk 8 2.6

PR 44 14.29

. LR 73 23.7
=57

&F 126 40.91

A 47 15.26
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6000 7t LA E 8 2.6
bl 110 35.71
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REHBEFE iEE4 43 13.96
AR 17 5.52
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9 0.00, EEMT 0.05, 454 KMO (AT Bartlett BRIEER IR HI45 5, Al LUAE ZER AR ERE.

Table 2. Data reliability analysis
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e AR 0.920 3
Table 3. Validity analysis of privacy concern
= 3. RAAKEHE S
EURE 2 5 (¥ Kaiser-Meyer-Olkin J & 0.946
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=4 EEMESH
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Table 5. Validity analysis of continuous usage intention
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Table 6. Privacy concerns and trust correlation analysis
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ANIE 41517
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ZIRfE A
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EISE RS
52 PE ) 0.000
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Table 7. Privacy concerns and trust correlation analysis
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Table 8. Correlation analysis between trust and willingness to continue using
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Table 9. Regression analysis of privacy concerns on continued use intention
9. BRI FEFERBER IS

Ay KbrdElh 25 B AR ArdElk R %K Beta t p VIF.

i 6.108 0.106 57.751 0.000
1 -0.931 0.205 -0.270 —4.542 0.000 3.449
2 -0.478 0.160 -0.165 -2.982 0.003 2.971
3 -0.615 0.170 -0.202 -3.608 0.000 3.047
4 -0.995 0.200 -0.280 -4.975 0.000 3.004
R2 0.689

PRSI R 0.685

F 167.876

R A & 5

AW iE R R B2k AR 705 B . RIEZ U5 ) kA8 DR AR B R R ) RF 44 2 IR 5
Wi, B A A SRR R, BT R TR SN AR RN VIF (AT 1% 10 (W, X454 g
B, AR [AINAFAE 2 B AR 2 MR IX — ] e T PR 78 45 18 AV 7E 1] L

MZE O Hdls P RES RS A, RS A RBU(RY)IAH] T 0.685, XA H A B ALU N A
A SRREAE R AR R R A8 B 68.5% (148 S5 il . IhAh, BRI F i8N 167.876, HATRIfY P A/
F 0.001, XFEArERIUE T AR A BT BT LA B

g bATA, T LUt R A R

PafhooiE =6.108 —0.931 x {5 EULEE —0.478 x ANIEX1iH] —0.615 x —IRfH —0.995 x {5 244 %
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FRNIR FAGATAERRAL et SR8 & B 2 [ i N ZEAE ML, A0 7B SPSS 844 g 1 #H
AN T
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Table 10. Mediating analysis of kindness trust on privacy attention and continued use intention

#* 10 ERBEEMNRAXEISHEERAZENH NN

AN A o N I A . "
bR 2 5 LR TEbRYELL 55 LR
B hrdki R B hedki R

SRS -0.804 0209 —0.233 -3.837 0.000

=5 —0. . -0. —4. .
AEME 0931 0.205 0270 ~4.542 0.000 ER{E{F -0800 0184 -0.246 —4.353 0.000

AIEH AIEHViR -0.365 0.165 -0.126 —2.211  0.000
i I 0478 0160 0.165 -2.982  0.000 #R(S/F -0710 0.144 -0.259 -4.932 0.000

ZWRMfEA -0518  0.173  -0.170 -2.991  0.000

— W — — —
S 0615 0170 0202 3608 0000 oo e oTe 05 367 0000

FE45H% -0.876 0204 —0.247 -4.293 0.000

E = 0= — —
[FRHE 0995 0200 0280 —4975 0000 Lo (U 020 o504 4102 0.000
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Table 11. Mediating analysis of honest trust on privacy concerns and willingness to continue using
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o ~ ~ -
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Table 12. Mediating analysis of ability trust on privacy concerns and willingness to continue using
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— W — — —
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fEB45% -0.995  0.200 0.280 —-4.975 0.000 GeEME 0950 0231 0263 —4.117  0.000
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