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Abstract

This article focuses on the image of the door gods in Yangliuging woodblock New Year paintings.
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Based on the analysis of their cultural origin, artistic features, and functional evolution, combined
with the logic of online dissemination and the rules of online marketing, it explores the transfor-
mation path of traditional folk symbols into modern e-commerce-compatible IPs. By extracting the
core visual elements and cultural connotations of the door god image, optimizing the IP design
model suitable for online scenarios, and constructing a complete system of “cultural decoding - im-
age translation - online marketing - e-commerce implementation”, it relies on online marketing
methods such as social media dissemination, e-commerce platform operation, and digital content
matrix construction to achieve the commercial transformation of the door god IP in the fields of
cultural and creative e-commerce, online toy market, game digital peripherals, etc. It provides a
feasible model for intangible cultural heritage to achieve dynamic inheritance and commercial em-
powerment through online channels, highlighting the innovative value of traditional folk symbols
in the context of enterprise informatization.
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Figure 1. “Door Gods” (Gongjian-style, Qing Dynasty)
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Figure 2. Design of the IP image of the door gods
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Figure 3. Extraction of color schemes for the IP image of the door gods
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Figure 4. Elements extraction of door gods
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Figure 5. Door god IP character
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Figure 6. Door god IP character
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Figure 7. Door god IP character
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Figure 8. IP poster of the door god
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Figure 9. Q-version door god figure model
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Figure 10. Game character
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