E-Commerce Letters M1 T-Fj557Fig, 2026, 15(3), 282-290 Hans X
Published Online March 2026 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2026.153273

FLaEERGNMTmERETA?

B, & #, BER
MRS, 1195 M

Weks H . 20264F1H23H; FHER: 202642450 & A HM: 202643 H5H

R

HEPFEMERGENERET. MILGRKRBEOR, KM ERSRARNT . AEHALESTT
g R TR, AL S T R R AR M ABRERIT AR AP TTET “RIB - YLk - RBL”
HISIER, WET M EEFMER, BERSHETFEHERRRBYWATEL R MRE T E HAER
UL, BE BN EBELENME), RARSNILIMET AN, BIELERE. MEE50H), @il
218Z L2 6 F 7 I MG ESEEREAT SSIEAAT, BRI (1) FEHRRE. ML S =1
HAGGERIIER BT AERELEREW; (2) {FENNERELENEENU ERmREH KETE
IR P AER, BB b HOR42.37% . ABFFUNERIL TP SR R Z R MYLH] R T8
AHERA SEKBRER .

X 5in

FELG, WERA, HRETH, FENA, BEILEME, S-0-REid

How Do Recommendation Systems on
Sharing Platforms Influence Consumer
Behaviour?

Naishuo Luo, Jing Xu, Jianqiang Gu

Business School, Yangzhou University, Yangzhou Jiangsu

Received: January 23, 2026; accepted: February 5, 2026; published: March 5, 2026

Abstract

As a pivotal technology connecting supply and demand while optimising user experience, the influ-
ence mechanisms of recommendation systems within sharing platforms warrant in-depth explora-
tion. Existing research predominantly focuses on traditional e-commerce contexts, with insufficient
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analysis of the unique pathways through which recommendation systems operate within the sharing
economy. This study constructs a multiple mediation model based on the “stimulus-organism-re-
sponse” theoretical framework. It aims to reveal how recommendation systems on sharing platforms
(stimulus) influence consumers’ internal states (organism, i.e., information cognition and customer
delivered value) to ultimately drive their external behaviour (response, i.e., purchasing choices, effi-
ciency, and psychological outcomes). Empirical analysis of questionnaire data from 218 sharing plat-
form users revealed: (1) All three recommendation system dimensions—trust satisfaction, personal-
isation, and socialisation—exerted significant positive effects on consumer behaviour; (2) Infor-
mation cognition and customer delivered value played significant partial mediating roles in these
pathways, accounting for 42.37% of the total indirect effect. This study offers an integrated theoretical
perspective and practical insights for understanding the complex influence mechanisms of recom-
mendation systems within sharing platforms.
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Figure 1. S-O-R framework model diagram
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Table 1. Basic information of the sample (N = 218)
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Table 4. Correlation analysis of each variable
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Table 5. The mediating effect of information cognition and customer delivered value in the recommendation system of shared

platforms on consumer behavior
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