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Abstract

This study investigates the emerging phenomenon of “reverse consumption” within the e-com-
merce landscape, aiming to systematically deconstruct its underlying psychological motivations
and formation mechanism based on the S-O-R (Stimulus-Organism-Response) theory and inte-
grated with the Theory of Planned Behavior. Through integrated theoretical analysis and scenario-
based examination of e-commerce practices, the research identifies that reverse consumption is a
behavioral outcome of consumers’ cognitive and emotional evaluation under the influence of mul-
tiple stimulus factors of e-commerce platforms. The information, channels, communities and algo-
rithms of e-commerce platforms constitute the core external stimuli, while consumers’ awakening
of value rationality, changes in trust perception, formation of emotional identity and construction
of cognitive norms serve as the organism mediating process, which is ultimately externalized into
reverse consumption behaviors such as choosing source supply, pursuing high cost performance
and participating in second-hand circulation. These factors collectively signal a paradigm shift in
consumer decision-making from symbolic-emotional to rational-substance-oriented. In response,
enterprises must transform their marketing paradigm and implement differentiated strategies in
light of the characteristics of different platforms such as comprehensive e-commerce, B2B to C-end,
live streaming e-commerce and second-hand e-commerce, by implementing transparent value com-
munication, building a long-term integrity framework, conducting targeted narrative outreach within
specific communities, and actively engaging in collaborative ecosystem co-creation. These strategic
adaptations are essential for rebuilding and sustaining competitive advantage in the new era of ra-
tional consumption.
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