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Abstract

In the context of the digital economy, e-commerce platform marketing is shifting from a traffic-
driven, high-exposure approach toward an operating logic that emphasizes user value, trust rela-
tionships, and long-term repurchasing. Recommendation systems play a key role in this transfor-
mation: they not only affect the visibility of products and content, but also shape consumers’ deci-
sion processes, interaction patterns, and sustained purchasing behaviors. Based on normative anal-
ysis and mechanism-based reasoning, this study summarizes the main pathways through which rec-
ommendation-driven marketing changes influence sustained consumption. Specifically, personal-
ized targeting and scenario-based content can reduce decision-making costs and foster trust accu-
mulation, thereby improving repurchase and retention; however, when objectives are biased and
constraints are insufficient, the same mechanisms may also lead to information narrowing, the
spread of low-quality content, homogenized competition, and induced consumption, ultimately
harming user experience and the platform ecosystem. To enhance sustainability, this study pro-
poses a platform-side governance approach that coordinates rules, incentives, and evaluation, and
outlines evaluation priorities across outcome, process, and risk dimensions to support closed-loop
improvement.
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Table 1. Differences in how recommender systems influence sustained consumption in content vs. shelf e-commerce
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