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Abstract

Against the backdrop of the deep integration of China’s aging population and the digital economy,
intergenerational digital reverse nurturing, as a key approach for the younger generation to impart
digital skills and literacy to the elderly within the family context, not only helps enhance the digital
capabilities of the elderly but also strengthens their trust and sense of security in e-commerce
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consumption through emotional connection. Based on the Technology Acceptance Model, this paper
systematically reviews the characteristics, challenges, and the mechanism of intergenerational dig-
ital reverse nurturing in elderly e-commerce consumption. The research finds that current elderly
e-commerce consumption is confronted with problems such as digital operation obstacles, mis-
matched platform design, and weak risk prevention capabilities. In response, this paper proposes
countermeasures from four levels: family, society, platform, and intergenerational collaboration.
The conclusion indicates that intergenerational digital reverse nurturing is an effective path to al-
leviate the digital divide and unleash the consumption potential of the elderly. In the future, efforts
should be made to further improve the quality assessment system of reverse nurturing to assist the
elderly in transitioning from “digital integration” to “digital empowerment”.
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Figure 1. Model of influencing factors on the e-commerce consumption behavior of the elderly
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