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Abstract

With the deep integration of China’s consumption upgrade and digital economy, the imported aquatic
products market has entered a period of rapid growth, with e-commerce platforms becoming its core
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sales channel. This paper aims to systematically explore the innovative mechanisms, challenges,
and countermeasures of imported aquatic products sales models driven by e-commerce platforms.
Firstly, the research background and significance are defined through a literature review. Secondly,
drawing upon bilateral market theory, it dissects the intrinsic logic through which e-commerce plat-
forms catalyse model innovation. Subsequently, focusing on the characteristics of imported aquatic
products, it analyses the structural challenges confronting current sales models across four dimen-
sions: supply chain, information, competition, and regulation. Finally, it proposes a systematic in-
novation strategy encompassing supply chain collaboration, the experience economy, digital em-
powerment, and compliance governance. This paper provides theoretical reference and practical
pathways for constructing an efficient, resilient, and sustainable sales ecosystem for imported
aquatic products.
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