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Abstract

Against the backdrop of the deep integration of the global digital economy and cross-border e-com-
merce, product descriptions largely determine consumers’ purchasing intentions, product sales, and
the external image of companies. This paper conducts an analysis study based on a vast number of re-
views on Amazon, eBay, and AliExpress, analyzing pragmatic errors in product descriptions from a
pragmatics perspective. Such errors, including inappropriate cultural references, lack of standardized
terminology, insufficient interpersonal interaction strategies, and disorganized information structure,
can lead to consumer misunderstandings, negative reviews, and even returns. Based on this, the paper
proposes an English pragmatic norms framework encompassing “accuracy, appropriateness, commu-
nicativeness, and coherence”, and further, from the perspective of collaborative governance among
“platforms, sellers, and educational institutions”, suggests a multidimensional optimization approach
combining algorithmic monitoring, standard-setting, professional training. The aim is to provide theo-
retical guidance and practical recommendations for improving the efficiency of text communication
and business success in cross-border e-commerce.
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Table 1. Statistical table of pragmatic errors in product descriptions based on review analysis
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