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Abstract

With the deep integration of digital technology and e-commerce live streaming, virtual hosts have
emerged as a new form of digital product promotion. Leveraging their advantages such as customi-
zable image, 24 /7 live streaming, lower operational costs, and privacy protection, they have provided
innovative paths for brand marketing and product promotion. However, they still have significant
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shortcomings in aspects such as emotional interaction, real-time feedback, and building consumer
trust, which restrict the full realization of their application effects. This paper systematically ana-
lyzes the development status, application scenarios, and technical types of virtual hosts in live prod-
uct promotion, examines their advantages in terms of cost, duration, and scene expansion, as well
as the core challenges such as stiff emotional interaction and content compliance risks. Based on
this, suggestions for optimization are proposed from dimensions such as innovating live streaming
models, improving rights protection, and breaking through key technologies, with the aim of provid-
ing references for promoting the standardized and high-quality development of virtual hosts in the
e-commerce field.
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