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Abstract

The rise of live-streaming e-commerce has opened up new marketing channels and consumption
scenarios for the condiment industry. Based on the SOR (Stimulus-Organism-Response) theoretical
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framework, this study explores how key factors such as streamer professionalism, product differ-
entiation, scenario immersion, and platform service quality influence purchasing behavior through
consumers’ cognitive and emotional pathways. By comparing the conversion effectiveness between
tutorial-based and sales-based live streaming, the role of regional dietary preferences in cross-re-
gional market expansion is examined. Optimization strategies are proposed from the perspectives
of product development, streamer cultivation, scenario integration, and service upgrading, with the
aim of helping traditional condiment enterprises strengthen brand building and boost sales growth
through new media channels.
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