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Abstract

Rural e-commerce is progressively emerging as a crucial driver for promoting rural revitalization
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and agricultural modernization. Nevertheless, rural e-commerce marketing is currently confronted
with a multitude of challenges during its development. This study intends to investigate how rural
e-commerce marketing can surmount these challenges within the framework of the national rural
revitalization strategy, thus enabling rural e-commerce to fulfill its role as an engine of the digital
economy and drive the transformation and upgrading of the rural economy and the process of agri-
cultural modernization. Through an analysis of the current macro-environment of rural e-com-
merce development and in combination with the actual situation of agricultural product sales, this
article systematically identifies the practical challenges that rural e-commerce encounters in mar-
keting practices, such as the deficiency in brand operation for agricultural products and the scarcity
of compound talents. Ultimately, the article puts forward development strategies, including the sci-
entific layout of infrastructure, the active incubation of regional characteristic brands, and the es-
tablishment of a comprehensive talent cultivation system.
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