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Abstract

Intangible cultural heritage handicrafts embody unique cultural value and the inheritance of crafts-
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manship. In the context of globalization, cross-border e-commerce provides new opportunities for
them to enter the international market. Henan Ru porcelain, as the foremost among the five famous
kilns of the Song Dynasty, possesses both artistic value and cultural connotations. However, its devel-
opment in the field of cross-border e-commerce still faces numerous challenges. This paper takes He-
nan Ru porcelain as the research object, analyzes its current situation and problems in cross-border
e-commerce marketing, and combines the dissemination of intangible cultural heritage with the op-
erational logic of cross-border e-commerce to propose targeted marketing strategies. The aim is to
provide reference for the international dissemination and market expansion of Ru porcelain and sim-
ilar intangible cultural heritage handicrafts.
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