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Abstract

With the global penetration of the digital economy, cross border social e-commerce is reshaping the
global consumption landscape through the deep integration of social interaction and cross border
transactions. However, the contradictory coexistence of high interactivity and high uncertainty un-
der this model causes traditional e-commerce trust models to face challenges of insufficient explan-
atory power when addressing the absence of cross border institutions and cultural barriers. This
paper aims to deconstruct the multidimensional composition of trust in the context of cross border
social e-commerce and its functional mechanisms on consumer purchase decisions. The study con-
structs an integrated model encompassing source trust, content trust, and institutional trust. It
deeply explores how these three types of trust differentially mitigate consumer perceived risks in-
cluding privacy leakage, logistics delays, and cultural misinterpretations through interactive mech-
anisms of complementarity, reinforcement, and substitution, thereby driving purchase decisions.
Theoretical deduction indicates that multidimensional trust not only directly and negatively affects
perceived risks but also exhibits significant compensation and reinforcement effects in specific con-
texts. Perceived risk plays a core mediating role between trust and purchase decisions, while the
cultural background and cross border experience of consumers constitute important moderating
boundaries. This paper expands the applicable boundaries of trust theory in complex cross border
contexts, reveals the dynamic and context dependent nature of trust construction, and provides the-
oretical foundations and practical strategies for the global trust governance of platforms and mer-
chants.
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R B EARBLUE . R R XM E ARG TSR T o — R 2% 7, B R RO B4R AN, 4b
RN ETEFEAENERLE, BEERFETRANG . T ERER, RACHAERBIESAYEEEE
BT JRBR A 5 St 58 v R 850 T A AR ) 22 4R R Fl W TR (B AR RN 0 0 “ PSR (R T 1 B ).
“WRMEME” & T KOL 5SARE)S “HIRMEME" GETRGRE) =AY, JFulEERZX =REE
FEH P F AL AR R BB BARTE, ASCRIREE (i) By “#shae” 5 B ”
HRN, ARG RE AR 22 57 At R 2 2 i XU, BE T IREN I SR 3 . XA DA 5
SRR B AN TS, O PR T BT A A BRI S AT R TR O A

2. XGRS0 BSHE
2.1. BEMXEFNRRRFESROFE

PEEAE A R IR AR 5 BB S ORI EIN, TR A RO RIS A R
BRI R A A . SRS R FRAE SR AT 5 MR AN, ARGl A B AR N A (CGO) S E I E A
WARMGO A NLE &, FTH T ARSI by vh SN0 (1 B (5 B AL B EE 22 ([1], p. 143). fESLIEEL T,
WA VERE P ST S A, 9 ARSI IS BRI, RN E NGS5 &5 .
A A TR S TE, R ST IR IS B B 2 S SE AR, IX AR AL
MARAS A [ A BRIE B AU SRBR AT, (RS I IH 2 I 2 B ST AR

R —Hok BT E BRI T Cmmaitt” 5 “mATEN” IMENT e . i, $5%
ARIRAERF T 7 LA E S 2K BRERS AVECF AR Z N, 155k 5 f B
BB A B FRENZ O, B s E s ST R R, ORI T 9% & 12 58(2], p.
206). FEl A AN TR GEAIGOBIAR AN, B RATE 5 S5 E, 2R A
R “CAIRE” 13, EANLEZ B T RN PRSI SEAR S, MR P IR = i ik kg
([3],p-25). Al ERREMAH BN AESE VL, QLE M Ha MR, 2P amtl 7 HaRIRE (4], p.
129). KW, 53—7J7 M, BEEMEERARHARAEN. BT RZA LS R BRSSO REE, W
PB AL Sh U DD R AR S5 IR S I A AE R IR “ SRR T o I SR AR 5 8
FEIRBEAT RS UEE A, BARIRT) TILERCR, HGR 7RT “RBHER A LESAMEE e, XA
PR SHCHT RBIANEA 52 PR 25 IR 17 93 AR FERE (5], p. 14).
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1E FR G ARG, R ARSI A B OB R — R AT, TR AR SRR WA SHIE=A
REMEEHR 55, FREEEERN “FaREE" 18, K@ sEiEg “SEmsme” .
ZHEWIRH, AT UMN—AAERE . CESEERMESRERE R 0 — A AEIEE(6], p. 65). TEEEE
A HFE T, T RE AT RMA T G BEE G, BHEMETE LEsLIhEE. ok, X
B RRE MR T F 6 A SESRE M. KEF Gl RRE It 5 4585, ik
KIEBRGE, X SR 92 NS 45, IIME R TF & A k(S
15, HRGE T 0 FE A KR OBE([5], p. 12).
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BAXFFRAT R KB ([1], p. 143)0 [FIFF, EREFIAN NFHEHR W E ARG R EE, BAmAaES
JE BBV I 32 36 25 5 3R 15 P O BN R, AT BT SRR, T = 7% 00 b B T 4 G Bk BV
PRSP i DI RE BB AT IR AN (2], p. 212)0 XPMEAEAE S AEAS BB AER I b, SR AE ANLEN
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RIS ([7], p. 6) IXEEHil FEAF S AFE AR B BN . B 75 ISR & B 5 S AT 22 IR DL S T AR
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Z YA AEHLE SR GO P B 58 835 3 O B A s o B 1 s LI 2% 5 7 i B UA R A1
PEEEAL AT RTIE AR A T BN R R S [ 1]: — 2B fA S5 22 X, T3 5 s Se 8 AL
TH B XA NG B AR AR Bl FH (B ARG i 1 32 B O BEBRAS (8], p. 45): 2k 58w Xk, F
G 45 T3 SR A BT A A S S B “HARATFI 7, kbR BRI TV R AL, SECE A
(P3G B AR 5 9 B e U ([5], p. 14)s =Rl /h G MK BEBS i 5| R INEAT B4 . BBt . 458
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LA deAl, A5 B FRALAEAGIH e DLAERA A S SR i ) S &, PR T bR 2 E
REE I RO RS (7], p. 2).

B & PRI ST R SR T 2 Y 9 5 TE 256 PEA 22 A5 AT 5 I R XURS: 5 77 A R B 5 BB R TR A AT = o
R, ASAENLEE S H 55 AR, Bef A RS S B, RAAm S, MLk EEEEEE
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BT ZREENA TS, RO =F G R L5 X btk FREEEICrG25hn
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AR EEAL ) IR BRI VAL, ELHRAL AR 55 XS 5 100t SR A6 51 R I 5 58 ARG . FERL Y ) |,
AW TR =38 T NI — iR, TEHE B BRGNS . HRARRET, =HREEA
ACHRA ST R B R 5 22 A R ) ARG 2 i A, ELAR b iR) R AR AT s 2 kB, TR A BB 1
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Table 1. Definition of three dimensional trust constructs and theoretical basis in cross border social e-commerce
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Table 2. Dimensions and connotation definitions of consumer perceived risk in cross border social e-commerce
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Figure 1. Theoretical model of consumer purchase decision in cross border social e-commerce
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