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Abstract

Digital technologies are profoundly reshaping the management logic of e-commerce firms. Con-
fronted with slowing user growth and rising customer acquisition costs in traditional platform
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models, digital servitization has emerged as a strategic imperative for enterprise transformation.
This study systematically reviews the literature on digital servitization in the e-commerce context.
Employing bibliometric and content analysis methods, it clarifies the concept’s evolution, identifies
core research themes and impact effects, and explores future research directions. The findings in-
dicate that digital servitization is a product of the deep integration of digitalization and servitiza-
tion, characterized by the intellectualization of service processes, the ecologization of service per-
spectives, and the value reconstruction of service models. The field has evolved through three
stages: the link between ICT and service innovation, the impact of digitalization on servitization,
and value co-creation in service ecosystems. Furthermore, the research themes encompass four di-
mensions—context, linkage, model, and capability—which are intertwined and form the theoretical
foundation of the field. Based on these findings, this paper proposes future research directions
across these thematic dimensions, offering theoretical guidance for subsequent studies and practi-
cal references for the transformation of e-commerce firms.
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Figure 1. Keyword co-occurrence analysis diagram
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Figure 2. Keyword network time zone map
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