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Abstract

The comprehensive promotion of the rural revitalization strategy provides valuable development
opportunities and policy support for agricultural products live streaming marketing. As an emerg-
ing e-commerce model, agricultural products live streaming marketing intuitively presents the pro-
duction environment, harvesting process, and quality characteristics of agricultural products to
consumers through real-time video broadcasting, breaking the geographical limitations of tradi-
tional sales and opening up new paths for agricultural products to reach the market. This study aims
to systematically explore the current situation, value significance, and optimization strategies of
agricultural products live streaming marketing under the background of the rural revitalization
strategy. The paper first explains the promoting effects of agricultural products live streaming mar-
keting on rural industrial revitalization, talent revitalization, and cultural revitalization. Secondly,
it deeply analyzes the practical problems existing in current agricultural products live streaming
marketing in terms of content innovation, talent supply, product quality, logistics system, and brand
construction. Finally, in response to the above dilemmas, systematic marketing strategies are pro-
posed from five dimensions: building diversified content systems, constructing professional talent
teams, strengthening product quality control, improving logistics distribution networks, and creat-
ing characteristic agricultural product brands. This study provides theoretical reference and prac-
tical guidance for the optimization and upgrading of agricultural products live streaming marketing,
and has important practical significance for promoting the deepening implementation of the “Pro-
moting Agriculture through Digital Commerce” strategy and assisting comprehensive rural revital-
ization.
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