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Abstract

With the rise of interest e-commerce, the marketing model for agricultural products is undergoing
a profound paradigm shift. The traditional “person searches for goods” model of search e-commerce
is gradually being supplemented or even replaced by the “goods find people” recommendation logic
of interest e-commerce. This study aims to explore how the consumption of agricultural products
under the interest e-commerce model begins with an accidental “interest trigger”, progresses through
cognition, experience, and relationship deepening, and ultimately forms “omni-channel loyalty”
across multiple platforms. The paper first analyzes the core mechanism of interest e-commerce and
its reshaping effect on the consumer behavior of agricultural products. It then constructs an evolu-
tion model of consumer behavior comprising five stages: “interest trigger - telepresence experience
- trust conversion - community sedimentation - omni-channel loyalty”. Through observation of cur-
rent practices in agricultural interest e-commerce, this study identifies practical dilemmas such as
content homogenization, fragile trust, strong dependence on traffic, and insufficient omni-channel
integration. Finally, in response to the above dilemmas and each stage of behavioral evolution, sys-
tematic marketing strategies are proposed: including using immersive content for precise trigger-
ing, building deep trust through quality control and transparency, achieving user sedimentation
through private domain operations, and realizing omni-channel integration through data-driven
strategies. This study provides a theoretical framework and practical guidance for agricultural e-
commerce practitioners to understand new consumer behaviors and formulate long-term market-
ing strategies, offering reference significance for promoting the deep implementation of the “Pro-
moting Agriculture through Digital Commerce” strategy.
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