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Abstract

Under the background of globalization and digital economy, how to transform traditional cultural
resources into brand equity with market competitiveness is a very important issue. This paper fo-
cuses on landscape painting, which is the core cultural symbol, and combines it with the frontier
commercial field of e-commerce, giving specific and operable ideas and cases for the visual commu-
nication and cultural help strategies of domestic brands. It has a strong guiding significance for de-
sign practice.

XEF|I: KK E. KBRS 75T 05 45 H 2 E e 5 IR D). BT 4518, 2026, 15(5): 668-674.
DOI: 10.12677/ecl.2026.155564


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2026.155564
https://doi.org/10.12677/ecl.2026.155564
https://www.hanspub.org/

Keywords

Landscape Visual Symbols, E-Commerce, Semiotic Aesthetics, Cross-Border Design, Cultural
Transformation

Copyright © 2026 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1 =t

- B

Tk

1.1. fiER

FERCTAER S T RTHPOLPA R IHERD T, BT RS A ENOGE R A 5 1igte, B IBHTAL L
T A SRR NSRBI T . AR 2, T BRE S T IR SR S AMUURIR T
JRIZT, S RS A2 1]. T ERBESUIR 2T T ESESGILKERE S, MET AYES
ey, pELKEAEER LR B ERIIRE, ABERER S NE2]. EIMR LTS
WA, BoKER. BEMESE, G5 FREN SO A SN X 5ol THENRTE, £
BT m AR AL B A AR TR, B IR R A AR AT S SE e

PSR UM S AR AF5 KRR A5 S A AR AT 5 5 AR Z MiEsh 2 82k
RMFAR3]. REERF SR T — BB E A, SRR ERE 5 SR RIF R H e e T A R
Bz, BURES IR “ ERIREL” 2 “THRARE” (33 A, MONERAL G5 SO H 2%
2 AR

1.2. RERNEEENX

FEERRTTIN : AR “ RIS - R SRERAL - WP SIAF I — BRI, DLkt
B AF T 3 TR e ML R SRR, TR L KT 5 A R R 2 S A R S X WIS T 1 B AL

SCERJR . 45 A HL R SERR e S0, REERLOKAT S IO3RIG, A5 N TR, Oy B i
IS BT S E, B AR AL R R AL

AR RE AR T LR E LRSS LK S R E AR M B R 4], il
I R 2 SEBCA ALK 288 .

2. WK REFESHNFEEMSHEEERL Y
2.1. BEGILKFTFSHNFSERIT

gt K LA SR R, 2 THERICE AR 7 RIE, PR IE K SeBas A S K
Ry EATERAEGRRN IR H A ORI A2 [4]. HAR O RBOVIERRT S . BT S . W
5 =28, RHEHRAEAAMZOIE: NS S EREGERIT, KHETAuHma. % 5. 4
FEHITAER. % T W, X EREE LA 2K RARRKBURES )RR BEFSMUZKEEN
R, SRH] “TomAb B AR BB T, LA R R SOV S RRBE RS 55 S LR 3R LT O B i
Feat, FETHAHCBOHE MBI ZARMEAE ENE . RN, HEIoKERESS. A, “=wik” LT
%, ATRACA R DU AL s BOR, SR P ARG XA B T HESD b B g S ARSI R
fresdt A AR S BT A (1]

DOI: 10.12677/ecl.2026.155564 669 N e


https://doi.org/10.12677/ecl.2026.155564
http://creativecommons.org/licenses/by/4.0/

KEE

2.2. BEEITHER TR SELNH

KR o 0 A T B4 A4 o 0 AR o R 6 SCH ORI, 1K IR0 2 B
R IR LT SRR 1], KBLIE T B IR R AT F A, AT SERR AR 10 78
VL LR, T BB R AT LB A DAL B LS T PRI S R
AR EWSE R S IAIRRITT, R 40 KISR0 S MO ST RS LT . SRACRTRO
AT, AR BSOS RIS AR AP AR IORCE . 4 FRUSCH RS MRBISTI =, % P
PSR, (5BY T2 BRSSO, TR B R, iRy
L 2B P F L K R 5 FET 1 BT I SRR F1 2R OS]

fE A SRR, 4 S % RO R R TUB R, LR
NG BRGNS “FIE" « RIS “JE”  BERA L “TE” o
FED R TN 0%, A SR IR LK Kt — R 2 R
3. WKMRFSEEFHSTOSHENA

AR TRIITR, BRI 6 DB AT F B ESEr R TSR 0%, SCH i S X B
i e BT ST IR, S ELBEROWIH B SR SR 1. T KB 1 5 2
IR IE A, A T R R T R IR (7
SN, SRR SRS . TS & SKRRRRIRG], MO R RRIR A . AR
3.1. BEERRRITPHNFSXRFEN

LT LRI B 5 S B VI, 1K S S LRy T LA E R
BL B IERS TE %1

FERRIS T2 R KL, BB B AR, EERe. JKE. UV, MRS T
SR AR U FE5 DL =k, R T SO I e 2 51 LR S 1

SRR : https://www.dealmoon.com/

Figure 1. “Oriental Charm” series of makeup products
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Figure 2. “Inheritance and Reconstruction” series
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Figure 3. Illustration from Florasis’s “West Lake Imprint” series, “Spring Dawn on Su Causeway”
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Figure 4. Guanxia product page
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Figure 5. Yi Nian Herbal Tea product page
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