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Abstract

With the in-depth development of the digital economy, cross-border e-commerce platforms have
become important vehicles connecting global markets and facilitating multi-actor interaction and
value co-creation. This paper systematically reviews the research context of value co-creation on
cross-border e-commerce platforms, integrating existing theoretical perspectives and core issues
to provide a holistic reference framework. Adopting a literature review approach, it analyzes rele-
vant research from four dimensions: theoretical foundation, research perspectives, core issues, and
methodological evolution. The findings reveal that: First, value co-creation theory has evolved from
service-dominant logic to service ecosystem logic, providing diverse theoretical tools. Second, ex-
isting research has developed three main threads: the service-dominant logic perspective, multi-
actor network perspective, and technology empowerment perspective, which complement and pro-
gressively advance each other. Third, at the methodological level, qualitative case studies and quan-
titative empirical research coexist, yet mixed methods application needs strengthening. Fourth,
current research suffers from limitations such as insufficient attention to dynamic evolution, weak
institutional perspectives, and lack of cross-level analysis. Future research should deepen theoret-
ical exploration in new digital technology contexts, strengthen platform ecosystem evolution re-
search, promote institutional perspectives on value co-creation, and extract universal laws from
China’s contextual specificity. The findings contribute theoretical insights to the literature on value
co-creation in global cross-border e-commerce.
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Figure 1. The evolutionary logic of the three perspectives on value co-creation in cross-border e-commerce platforms
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