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Abstract

With the rapid development of artificial intelligence technology, virtual anchors are playing an in-
creasingly important role in live streaming e-commerce. Although the research on virtual anchors
is increasing rapidly, few studies have explored the role of virtual anchors from the perspective of
novelty and customer inspiration. Therefore, based on the SOR framework, this study collected 175
data through a questionnaire survey and focused on the impact of virtual anchor novelty on customer
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inspiration, watch intention and purchase intention. The results show that virtual anchor novelty has
a significant positive impact on customer inspired-by, watch intention and purchase intention, but has
no significant impact on inspired-to. Inspired-by can significantly positively affect customer inspired-
to, but has no significant impact on watch intention and purchase intention. Inspired-to has a signif-
icant positive impact on watch intention and purchase intention. This study not only enriches the the-
oretical research on virtual anchors, but also provides strategic suggestions for the development of
live streaming e-commerce industry.
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Table 1. Sample descriptive statistics (N = 175)
F 1. HAREAMEZITN = 175)

Bl I FEAEL B4 (%)
% 74 423
P
% 101 57.7
18~24 % 158 90.3
e 25~34 % 16 9.1
35 % KU E 1 0.6
KERUT 21 12.0
25 EN 145 82.9
fii 7 4.0
LS 2 1.1
R 145 82.9
AP HR 5 9 5.1
jiA4 A 5 2.9
AL Al 4 2.3
HoAth 12 6.9
0~1999 7¢ 115 65.7
2000~4999 J© 39 223
JELLON 5000~7999 J© 12 6.9
8000~9999 7 2 1.1
10,000 JG A LA I 7 4.0
3. &5R
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AHFFAL A Smart PLS 3.0 #EATEBERBUZ M, SRR IR T 0.7, SHIAE RA & i) &4 UKL
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AR A AT X GRS AT, B e R A R R, @ P Z iR AVE HEi T
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RIS B,  JeloR RBF = A R ], R A0, 3 3B BV A e B0 R P AR s o R
RPN IR IR (8= 0.284, T =4.076, P < 0.00 1) A1 K 5 8 35 HA IE RS2 mEH (B =0.294, T=3.360,
P<0.001), H2a. H2b 15 250 1E . RIKBECR X R BHA IER 2 /E R (8=0.814, T=10.193,P <0.001),
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LA S, TP AR ARE A R BRI B P NE WL B, [EINIKEE FATE), XK
BNt RUEE B, PR RBGHUR IR AN e LR 2 PO e s 5 W S S, o 2 ik SR R I A
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Table 2. Summary of research results

=2 ARGERLE

5474 G HAE R H T4 BEMKE
Hla BB —~ RIBBUK 0.716 16.686 P <0.001
Hib B — R -0.012 0.137 NTE
H2a - WE =R 0.284 4.076 P <0.001
H2b B — ) SE R 0.294 3.360 P <0.001
H3 RIBWR—~ RIEEE 0.814 10.193 P <0.001
H4a RIBHR—~NEER 0.211 1.595 ZNTE
H4b RIBWR TR 0.008 0.075 ENTE
H5a RIEEE—-WEZRE 0.392 3.289 P <0.001
H5b RIRE L= 0.513 5.061 P <0.001
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Table 3. Results of mediation tests
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B — Rk — R E E - TSR 0.299 [0.167, 0.439]
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Fra— Rk E - -0.006 [—0.103, 0.087]

FraE — ROk — W R 0.151 [-0.094, 0.323]

FrRE — RS OR — S R 0.006 [-0.138, 0.178]
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