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Abstract

Under the dual circumstances of the rapid development of e-commerce technology and the in-depth
implementation of the rural revitalization strategy, agricultural product online marketing has be-
come an important path to break through the barriers of traditional agricultural sales and promote
the upgrading of the agricultural industry. This article takes the e-commerce era as the research
background, by analyzing the current development status and existing problems of agricultural
product online marketing, combined with the application of new media technology and the actual
development of industries, proposes innovative strategies for agricultural product online market-
ing from dimensions such as government guidance, brand building, marketing models, and talent
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cultivation. The aim is to provide theoretical references and practical paths for enhancing the mar-
ket competitiveness of agricultural products, achieving farmers’ income increase and high-quality
development of the agricultural economy.
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