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Abstract

The rapid growth of the digital economy has placed consumer behavior within an unprecedented
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context of transparency, convenience, and socialization, reshaping both the pathways and psycho-
logical landscape for achieving sustainable consumption. This paper aims to systematically review
the core psychological factors driving sustainable consumption in the e-commerce era—namely in-
ternalized values, dynamically constructed identity, and the complex, multifaceted “behavior-ac-
tion gap” that lies between intention and action. It argues that the e-commerce environment ampli-
fies the effectiveness of value expression and identity formation while also exacerbating the inten-
tion-action inconsistency due to its inherent characteristics. By integrating perspectives from envi-
ronmental psychology, social identity theory, and behavioral economics, this paper constructs an
analytical framework of “values - identity - behavior-action gap” to elucidate the underlying psy-
chological mechanisms. It also aims to provide theoretical references for e-commerce platforms to
design effective nudging strategies and for policymakers to guide the transition toward green con-
sumption.
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