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Abstract

In the context of the deep integration of the digital economy and rural revitalization, sports tourism,
as a core carrier connecting rural resources and the consumer market, is undergoing a transformation
from traditional marketing to digital marketing. This paper employs literature research and case
analysis methods, embedding the 41 marketing theory (Interest, Benefits, Interaction, Individuality)
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and industrial integration theory, to systematically analyze the practical dilemmas of digital mar-
keting in sports tourism under the rural revitalization strategy and construct a digital marketing
strategy system based on the 41 theory. The research finds that the current digital marketing of sports
tourism faces challenges such as content homogeneity, superficial interaction, singular interests,
and lack of individuality. The digital marketing strategies based on the 41 theory should include:
Interest strategy—creating immersive cultural experience content, Interest strategy—building dual-
driven economic and emotional value, Interaction strategy—establishing a two-way real-time com-
munication mechanism, and Individuality strategy—achieving precise and customized services. The
research provides theoretical support for the digital marketing of sports tourism and practical ideas
for the digital transformation of industries in the context of rural revitalization.
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