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Abstract

With the in-depth development of the digital economy, e-commerce visual design has become an im-
portant factor influencing consumer decision-making. Generative Artificial Intelligence (AIGC) has
achieved widespread penetration in this field due to its multimodal content generation capabilities.
This paper adopts the literature research method and case analysis method to systematically sort
out the application scenarios and practical characteristics of AIGC in e-commerce visual design, and
analyzes the ethical dilemmas that exist in its application, such as copyright ownership disputes,
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information authenticity crises, and the erosion of design originality. Combining existing policies and
industry practices, this paper constructs a multi-party collaborative ethical governance path from the
perspectives of platforms, industries, and education, providing theoretical reference and practical
guidance for the healthy development of AIGC-enabled e-commerce visual design.
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Table 1. Analysis of existing technologies of AIGC in the field of e-commerce visual applications
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