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Abstract

This paper explores the innovative applications and development trends of digital marketing in to-
day’s business environment. It briefly discusses the concept of digital marketing and its advantages
over traditional marketing, emphasizing the innovative capabilities enabled by various technolo-
gies. The paper analyzes several key challenges faced by digital marketing, including data privacy
risks, fragmented marketing media, and a shortage of digital marketing talent. To address these
issues, the paper proposes future development strategies for digital marketing: first, enhancing se-
curity through dual dimensions of technology and management to protect marketing data; second,
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leveraging technology to build an omnimedia system and upgrade marketing strategies; and finally,
strengthening multi-level training to foster the development of marketing talent, providing refer-
ences for corporate digital marketing upgrades.
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