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Abstract

With the rapid development of mobile Internet technology, short video platforms have gradually
become an important channel for the dissemination of tourism information and have exerted a pro-
found impact on tourism consumption behavior. Through vivid and intuitive visual presentation,
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short videos enrich the image of tourist destinations, thus effectively stimulating the travel interest
of potential tourists. Focusing on the impact of short video platforms on tourism consumption deci-
sions, this paper analyzes their mechanism from four aspects: information dissemination, emotional
resonance, social interaction, and trust construction, and explores the realization path through which
short video platforms influence tourism consumption decisions. The study finds that short video plat-
forms enable users to gradually develop travel interest through continuous information push and
emotional expression, and ultimately form tourism consumption decisions on the basis of social in-
teraction and information trust. The results show that short video platforms have not only changed
the traditional tourism marketing model, but also made the tourism consumption decision-making
process more emotional and socialized. Based on the research conclusions, this paper proposes to
strengthen the creation of short video content, optimize the platform marketing strategy, and build
an interactive communication system to further promote the development of the tourism consump-
tion market.
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