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Abstract

Against the backdrop of deepening integration between the digital economy and cultural tourism,
audio-visual works have gradually emerged as pivotal drivers of online marketing and consumption
growth for tourist destinations. This paper takes two audio-visual productions, To the Windy Place
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and My Altay, as case studies to explore how film and television IP functions as a core asset in inte-
grated marketing. By constructing a unique meaning space tailored to consumers through online
content, such IPs facilitate the fission of social communication, effectively guide consumer decision-
making, and ultimately realize the conversion from online attention to offline tourism consumption.
The findings indicate that successful film and television IPs can efficiently evoke emotional resonance
and consumption intentions among audiences, significantly boosting tourist arrivals and revenue while
extending long-tail economic value. Accordingly, this study proposes a sustainable commercialization
path for the “film and television + cultural tourism” model from three dimensions: digital content strat-
egy, collaborative marketing network, and IP value extension, aiming to support the high-quality de-
velopment of local cultural tourism industries.
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