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Abstract

In the era where digital technology and globalization are deeply integrated, cross-border e-com-
merce has transcended its role as a simple commodity trading channel and has evolved into a new
infrastructure for international cultural dissemination. This paper proposes the concept of “narra-
tive overseas expansion”, systematically elaborates on its theoretical origins and connotation defi-
nition, and analyzes its intrinsic connection with international cultural dissemination from three
dimensions: the communication subject, the communication medium, and the communication
method. The research shows that cross-border e-commerce platforms have constructed a new par-
adigm of “business + culture” integrated communication through four mechanisms: interactive di-
alogue, precise reach, virtual-real integration, and narrative elevation. However, in the operation
of cross-border e-commerce platforms, there are still practical challenges such as insufficient cul-
tural adaptability, lagging trust accumulation, and inconsistent compliance standards. In the future,
with the deep empowerment of Al technology, the integration of micro-dramas and other content
forms, and the refinement of local operation, cross-border e-commerce is expected to build a more
effective international communication system and achieve a paradigm shift from “Made in China”
to “Chinese resonance”.
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