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Abstract

With the rapid development of e-commerce, the influence of the e-commerce marketing environment
on consumer behavior has become increasingly significant. Taking e-commerce marketing strategies
as the analytical entry point, this study systematically examines the formation mechanism of individ-
ual consumption desire. The results indicate that strategies such as personalized recommendations,
promotional activities, social interactions, and live-streaming marketing significantly influence the
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generation of consumers’ desires through multiple psychological mechanisms, including information
presentation, emotional stimulation, social identification, and algorithmic reinforcement, thereby
further shaping the consumer decision-making process. During this process, consumers’ autonomy
and rational decision-making capacity may be constrained to a certain extent, leading to an increase
in impulsive consumption behaviors and potential impacts on individuals’ sense of life value and sub-
jective well-being. Based on these findings, this study proposes several policy implications, including
enhancing decision-making transparency, optimizing recommendation algorithms, and strengthen-
ing consumers’ autonomy in choice, in order to balance the commercial benefits of e-commerce plat-
forms with the realization of individual value.
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