E-Commerce Letters M1 T-Fj55¥iL, 2026, 15(6), 182-188 Hans X
Published Online June 2026 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2026.156623

FIR A0 B B e dm b i 1 BB RO R

ES
IR Rk 545240, At i

ot

Weks H . 20264F3H17H: FHER: 20264F4H1H; & A HM: 202656 H9H

R

BEE BT RIS HISESHA% R B R IR ] S LIRS AR, AR R R R (AR B T o ) R L
W R B A B AL KRR BRSEE R TR, X i i i A AL S R G R
ET, ANBEFESHBELSHAEBRMMERR, RET IR R R & B 6 15 m
K& A R WEENLH] . BEFERBL, SR BUN RiEE =42 LB A Rs) RN UEHERNTERE
SRARGE BARIR, HERGEERY; UERSEIER R NR, FERBBREYN; DB 0L 5 IR
REMEILA], FERALRRE . ASCRBARSREER TR, B LREMmER >Rk, Namd
M FETH R R T SRR SR S SRR T

XK ia
HORFAUG R, FRRIARAE, SR, FS5E, WHIEBRAME

A Study on the Impact of Intellectual
Property Layout on the Premium
Capability of E-Commerce Brands

Changhua Li

School of Law and Economics, Wuhan University of Science and Technology, Wuhan Hubei

Received: March 17, 2026; accepted: April 1, 2026; published: June 9, 2026

Abstract

In the e-commerce field, as competition becomes less about having traffic and more about being a
brand, intellectual property is becoming increasingly valuable. Most of the existing research re-
gards intellectual property rights as a legal protection tool, and there is a lack of systematic expla-
nation of the inherent mechanism of their transformation into market premiums. Based on this, this
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paper integrates signal transmission theory and consumer perceived value theory, this article fo-
cuses on the ways and inherent mechanisms of the influence of intellectual property layout on the
premium ability of e-commerce brands. This study found that the layout of intellectual property
rights drives the brand premium through three core paths: use credible signals endorsed by the
official to reduce information asymmetry and form a trust premium; use exclusive property rights
to shape the unique connotation of the brand and form an emotional premium; and use clear prop-
erty rights boundaries to enable value creation and form a community premium. This article breaks
through the traditional tool cognition of intellectual property rights, reveals its strategic value asset
attributes, and provides theoretical support and practical guidance for e-commerce companies to
enhance their brand premium capabilities.

Keywords

Intellectual Property Layout, E-Commerce Brand, Brand Premium, Signaling Theory, Customer
Perceived Value

Copyright © 2026 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 5|8

FER T LGRS OUSRIIE, T RI%5 OOy 1 AR MTTERAZ O A . SR/, TR
SHBHSE R I R BB RZIFAL . FURLLRIAR] 7T, MRS A R, BLATH & &
SR RE I 1 OB T 2 BEAT T B 0 (o, 2024 IR IE RS B LI H G BRI E) 1 12.9 12,
TR A 22~ 6 P HSE KRG T 6.2 /i, IWARRIRE . HahRVEAGECN T 8T SR I A%
DIZHR[1]. EULTSRT, AT REST, Ut REAR L T RISTE LR a9 SO AN N O
THT RS OTES IRRERRE . SR, R AE BT R S AES T RA H s R . fF
WEA A S MBI 5K, FARRAL. TR B ERUE S RAUT N EBL I . Bl FaE 2], Rl
BN T B IR E A B, B 22 s B AR A i R 1 A

RN, 8 S Bk v A7 8 2 3 PR AR 22 KR 10 PR 78 95 A VAR TR B A B T T A
BN T A2 B RIRBEAT RAREM . LM B MZAEBCEL, (HR2ABRA A RS R i il w]
WO RE ST 42 1 X T BCRT 7 37 B 2 [0 Fd 1 ) SRR 1l XA AL S iz i 2
[B) AR5 A AR T A SO T (R A% o T e R AR J) FE 5 G R 5000 P i RS A RE 0, L N EARE AL
HE RN

Table 1. Typical manifestations of the disconnection between legal confirmation of rights and market value in the e-commerce sector
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Figure 1. Action paths of intellectual property layout affecting brand premium
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