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Abstract

Online reviews are an important source of information in e-commerce environments for alleviating
information asymmetry and assisting consumer decision-making. With e-commerce platforms
widely introducing incentive mechanisms such as review rebates, review behavior has gradually
been influenced by external economic incentives, thereby exerting an importantimpact on the qual-
ity of review information. Based on theories of information economics and behavioral economics,
this paper systematically analyzes the internal mechanisms through which the quality of online re-
view information is impaired under review rebate mechanisms, from the perspectives of incentive
theory and the motivation crowding-out effect. The study finds that review rebates change the mo-
tivation of review behavior, causing reviews to shift from genuine expression to instrumental be-
havior, which in turn leads to sentiment bias, a decline in information density, and distortions in
sample representativeness, thereby weakening the authenticity and credibility of reviews. On this
basis, from a multi-stakeholder collaborative governance perspective, this paper proposes optimi-
zation paths such as improving incentive mechanisms, regulating seller behavior, refining review
structure, and strengthening regulatory constraints, in order to enhance the quality of online re-
view information. The study provides a theoretical reference for e-commerce platform governance
and policy formulation.
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FEH TR SS IR R, T 2 B AR AT 2 5 A DL EL L R i SR AR 55 /KT, A8 BANK BRI )
WAFAE . ELRPPRIE N B E RIS RS, W F PGB A PR PR AE 5 R ) EE ZE AL
o SR, B HRT G TG H ER A, RSB HE L 2 U T Beg] I R R IE, Hp 9P
WIRHL” OB E W R —. IR @R R R (AR BML A ST, B
W KA T X B PFRAT . ITHZALHIRE 06 B35 5 st it B, Mgl 2 5 BN 6 5 R
[1]. 2810, MG EATANAT NETF AR M BORE, MM AT RE5] K “ Wb 7 ", BV
e P PRERIN GRS NITE SN ESE R NTTE - AL e i IS NS I d T /S T TR
RIS — ROy IR PP SR BRI AT, B — M SRR S, AT R PP IR A5 B i i

SR E AT G WP 2 . SRR W3 R A PP IR BUALA, O AR (A 5 2l BO8 ™ i TRy
B RIS S 51 EE T B 2], MAEFIRRILITER Y, W& N 7RG D2k
B0 IR, A — BRI HSREZ . Ji5h, ZHRIFRZOR LRI, SEOUFRKXTEFE
WAL R 5 S . O IXAOR L, dn e AR SR LR B LS 19 5t R 3R A 0 PR 15 B
JREE, R AR A DR R 5 S

H BT RAELIF IR SIF IR R BT T,  EZ MBI PR ESEE. W 25 A 5 65 Z1A
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JUE HAF ORISR 2R . AHRWETR I, LI IERIRBEA FSESHME, A AP Renspin 2%
FRANASE BUWHEABWHER, 42 BEEELIR 5 3], toh, PFERA AR, ik
L LA S A 2 R BT 2RI MR 3 B8 R R ENAT O, BB P8 3 Sk 52 ik il R A
SEMPRERARIE[4], TSI FEE. SR S N AL N2 R R H S iR LA 3K (5] it
—BAWITRY, YR RIS LG IR A 0 FRER G A8 /e LA R ML 2 2 T SE B 6] 0 TTTIZ LR
TORY], LIPS B RA ZUERHE, HAOE T IR RIS A RURIEAS B AR5 5 R FSCFF UIRE -

B, SRR, 0 2 R TERAT Jy . S Bl A RN 9 FI S . —
FRTFENY s BFPFIR A BT b — ol 7255 A 7 5 2 DR IR 8 7€ BOML, & 80 TR E BN S LA 14,
FEVEIRAT Oy R SR AE e [ SRS PR £ . A BT U SEIRAIT TR, S IR B £ I 3 PR AIR T e 8 X ae
FOSEHERRD, It — DI W SCRIB 7], A58 NS F SN AR I, R BIF AR $42T)
JEEH A, A E R R VIR AR S VP 0 A, XA AR B A AR R, R W IA A B
HEH OR8] TIAAXIARE SRR, NIRRT RETE A VPR 8 JLSek, AR IE M iP4Y
Bod e, MM T A5 BIAEE[9]. BhAh, MIEEALIEIRRLM A, i A (S0 5 XU = 3K )
SN 2 5 2 SRR LR SO AR, BET R IR AT VTR B AR 10]. SRR ORI, PFRIRI
PUEIADGEmPF e HR, EREMSCR TIFE N A KL R 55 BRIk,

=, BAUIRERY], BUmHLEI TS E B R E RO AR e m, HAE B R R R
AERE AR, — 7, BT TR A ARl T RE S BOT R R BB S S B R RS, AT 55
WHHESMES S H0ME: En— i, WA T ORI B E BRI G U 5 B PR L
LB PENRRES o B0, FEVEIR A EINE & BUR A ZRSE BRSS9 E et sd s
IR VF IR R 22 5 AT 2 8 R A A S R B TSI (1] R 8k, V8 Bl 2 A8 TN PR I O AR e 2 i,
M2 TNRIR S E B EA LR, S PPesAT B In T 5 R0, X R S g s HAT sk
FIPERIBRAR[11]. BRI, A PRI AAE [F) T “ AR IRE B VIR AR, HEn s seR Iy —
FREEBUIHLE] S &6 B 8 R Z 1A A TLAR I R 2R R

MBI SCHRE ,  AHORHIE T N BRI R B S AE PR IR B 2 A R R B8 1 LA, (EA547
FESEAS E] o 5, AT FURR TR VR IR B 2 8 M S I 5 4 7 22 BT A8 T SR SRR AR R
AT “ELFREERE” X—MERZ /GRS KK, MARNGE ERD I IFISRIINAE B E
ZYLEMIRIREN . B, DA OEIE 205 B T I GOR A SR EALE] 4T, Sk Z PR UL S 4 E
SEILHAZE I R G

ST, ASCREVFIRIR I — RN 778 95 52 5 B (AR, o0 e e e s
PR AT BN SHEH VPR AP RE, JFRE— D MY 9B MR SR L WIAE LS 12 W R I
ML VF IR AOAE B . AT CAT I, ASSCH bR otk 3 2R EE =N (1) EBARTTRR
b R IR BB AL H S ANFEL PRI TTHEZE, N BRME B SR A KR SR 4t A (2) FESKER
PHE L, G . P P 2 5 R S5 R SEA AR S % (3) BURE R b, R
T SZ LI A2 Al b, D9 AT T VE O iE it 4D T 45 BB U SR B KA

2. B EMS SLA
2.1. #LPRERRERNRNE

FELR VPR TZ AT B A58 T Ja I 9 A ) S8 A ™ ot IR 55 TR A5 S I R B2 0RTE . AR 2R PR
5B PR W e B AR S B AP AR HER 2 b, R PR AT bR — R 1 2 B R
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BEY, HZOMERR TS ITaSE RN E. EE BN NS S ET, HRE
FE I SEHTAE AT e DL LWL 7 St BRUIR 25 (W LS it &, TR T 7 A At N 25045 B R Bh e 3, DR 28
H X LS EEL RN B RIEATIRHE[12]. RIE(E B L1518 (Signaling Theory), TFI8 N AR M Tl
AE36 KT 7 S BUIR S5 B R AE BN, AT 5 B9 £E T 2 38 % BRUBT & TR JF: FAIRAT S AN e 1R [13]. DALk, 9
WHTRE G B R B R AR Foke 7 HAS S IRem A 8.

bR, MIHRE N S5 SR A RS, ELITFIR MG BANEIL 2 2 28 3 W A WL
(5200 . FH Friestad & Wright $2 H 11 156 il 21 15 2 (Persuasion Knowledge Model) 3 i 24 71 9% & BN 2E
BRATE ] REARAE S P Ui RS IS, 25 B R IR B P A AT S0 e AR R AL, R A BEAE A RUOeH{E B
BEAT VR ARIB AR 14] o ZEPFIR IR LA WURIHLIAAAE TS B2 T, T FES 9838 v RE U N IR & 2 B & 5FURI I
SO, NI PP ) L SE M 5 2 WM = A PR, T s ma PR (5 B PTG BE . BbAh, 5 Eis Wit
(Information Diagnosticity)\ {5 B 1EHE W e WM FNIX 73 7= 5h R & 22 S 5 ) R T, 2 ELEEsem HAE
WRPWSENME. PR AEE MR, e H AT R, HEESWE R, WA BT
WE AT FIWT . R, FELIFRIME B0 AOC R BP0 2 13 A% 3L S S eyl SRRk De, 3852 B e 78
SEARAT B AN IR AN Gl B T e sk R A

2.2. HEHHEIHEEREBRNE: A EHNNA

TER IR IUAE Ny —FUs AL, 5 S5 AR B RE i A] DLAE B 5 2 5 AT WA T 2 W EH A A
PARRE . JURD L (Incentive Theory) A A, AMAAT 3t & X WURN 45 K A8 A A R (] 57 o 24 82 M 22 5 8D
I NJEA LG B RIEON EE H I RIAT R, AT HARTT B FOSE SWRAR LS ” e i) “ 9o L B af A7 o B
i, 2P GAEPFRAT N SI R I, B B SRR BAE L TR, PRRAT VISR R S R A
Ao JRAR AFRIE B AH PRI AN 7 A5 B EE H MRS D), AT R AR N DURIRE B R4 3 18] 1Y
TR XA H AR 2 SR VR IR N A B ZE R L.

MAT NS AR, AMEEUBIE 51 N AT 8E 51 & BT B3P B 2% (Motivation Crowding-Out Ef-
fect). ZEIRTR I, 2R ABA —E WAESIHLEIAT N SN2 L B B AR, MATT BEZ TR AT 9 H AR
AR A 5, SEUNESIHIR IS EL B “Hr o FEPFRIRIIZFTY, XEWE e AH 1
MR 55 TA5 AL, TR HHE AR A —Fh GERBGR I B B8 T RAEAT A, NI HI S5 1FIR (S B3R IA DI fg .
e, PRSI L IE AT A R AE B AR P AR BB A A R, FEWURIAH A B 18 (Principal-Agent
TheoryHEZE R, “FERFAEN “RATN”, A B WUR L S5l il 238 A2 i 2 1R DL & 15 B,
MPFEE WA “ARBENT, MRS E SR a8 o R R M AT ik UL 3= 22 DLYFe B B
XA A, AR AT REMA T DL R AS SE IR AR S5, Bk A AR . EE R EHRZH
ARG HIAE . XAAT AR E 1P G IRTHE B ERWIE, AR R H Ax 515 S5 H AR 5] 1)
FERETL . 236 KE, WURMNLHDE S SRR AE L. (5 B A LR DA AS BECE K s pL,
XFEL PR IS SR RGN . K, EZOFIRIFER — BRMRERRE R, miEbFE. &L
XK VIR 515 BHECE (B LR RN 2 07 B8 R %t. SULRIR, BENURAIE 9] B € &,
XHRUNAT AT TP AR L A . DRI, PR IR DU BRI, AT o 2 T ARAE B 20 A
Hafas R, HmkAe BA YR REIETE S REVERE.

3. WHERIARNE TE R REZRVAENE
3.1 RIEER RGN
TEGRZ SR 0 RS, SR 7 SR VP81 4 P 5 A U5 B R WS LD ST 36 43
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REAIE,  BIHRCAO P A T25 T 4F0F, SRR MU T RIE A . X B RS 5 2 i 4k
BOR AR AR S B R BT SE MRS S . AR, APBIRIUBUIIALHI A NG, 8 28 194708 A AR tH B
HIR RS, (RPN A NSRBI e i 2 IR DUk, S EUH B H AT N IE R A A T IRA IS
W[ 1510 T8 e KITE R 1A R T2 AR I Wb 4077 B SRIESZ, T A2 b T4 ] LS AR AR SR I <6
BRIE o XFBIHUL B B S BOT IR WA ISR, T 9 ST T A A IE s P R PR, TR A7 T
ARG DU SR IIE 5 V8 s ) B [ e S s, B 7™ S A CEBOHE,  FH Pt AT it T SRIDGR B 2% R 1 R 1 5 J
WR[16]. fE{5 RATFAMMMAT, M AEFRIELE N MEA L TP E SR AR, SRk RT
FRIEH) “ LB HHI9a, 8 2 X DLIE R PP i s 0 ™ il R 55 14 5 & 20 A

3.2. LR R BER T

PRI IR BLLARE AT S PR b o B8 2 AR v AT IR SE R SO b, AR R PR TR B N &
R IXFPEURD A R, PFIRAEAT R B AL . R A AR AL RAE, Bl “IRLF” “HEpr b
AR SHNE R ENRE KRR BAT GRS REEFEM, HAATR IR A R
FREANYIE N, AITHISS T IFRXEE R 2 E R . X PR AT RN 15 5 M R (signal
dilution): KEALMA . TR MPFRIEAMEAEE S SR T REIFR A BINE, ERAME 267X
777 ity B IR 55 EAT S I T s B v 0 AN PR AT N AR o RTINS, bR TR PP AR A b T P VR R B
PRI RV IX RIS 2 T, T S M LOE A RS IR R IE R A ZEMERGE R, TR 7%
ME BT 9]. X—BLR M W 1 SR (B Y vt R B Sl B T A5 R T REAE Y BRI
IR, BRI HI S8R A5 5 RS 5 5.

3.3. AN R R

PPSRIALEI A SR PR WA, Il RS 5T TR TR AL . EERRET, 1FRAT
ONAEAE B PR i eI SR T 7 17, TR BUALHWBEEE KR R AU “Iabrvrigd” . AN
PRI Hsk = NAERIESIHLITE B X AR PPRREAC Y “ (5 B & BRER” 1) “ SUmh SR Bl e A4
%, SEOFRAREERN SR R To S e, T2 HTSURLE 2E A AR BN A . AR VRIR
A TR, Wi s SARE, T8 9 R T A RPN AR (7 T B BRI ARAG KUS:, AT
IR NS B TRRIDIRE . XA ARSI SR IVERAE SRR, BR 7L PR
B THEIDIRE, RERE T SEERT7 UG SRR, FEK TR AR {5 BRI I B A 5 AR .
4. VPR IR R TEL L REBIRFAHE

ST RS T 6 E, PREIRIUEN —MRBA . AT St A il TR, DRI DA e 4
WO WS THEL PR E B IR O, ANE T 5 e SR L], 1T E T30 0 ] S B v Xl 4 ik
ITHEE, EHERSESAERN B T, N2 BRI MR, TE. LXK HRES
WEI T EI RS SR AR, AR LU U2

H—, P AN EEI S E SRR LECALE . SHTL SRR N SRR, E 5 AT
PP R AR AN, FEPHE N AR S IRE RS E . £2 07 Halt, XA Sepr Esitl 7
LFEIFRER “BEET A7 AT, B, 76 R AR AT M Ze i 145 S E, Plangs &
PPEAN A SEEEYE . ATREE . R AU T SBEESR bR, PRI AT SR G PR BRI ML
B, WSSV E MIRBCR IR A M EE R, AR e e

S BISRAN SEA RIS AT A LA o LA SR B B S, AR AR B A
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SEALAE B M AT R BPPR 55 T BORMEY i 05 B35 RN, 7 & ROZ D i A 1R DL 4% 17 134
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