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Abstract

Under the macro background of new quality productivity promoting the in-depth integration of dig-
ital economy and real economy, traditional live-streaming e-commerce has long been trapped in
the development dilemma of price involution, homogeneous scenes and lack of brand premium.
This paper takes the “Walking with Hui” Yushanhe special session as the single case research object,
uses grounded theory to conduct three-level coding analysis on multi-source data, and relies on
meso theories such as scene theory, emotional consumption, opinion leader and fan culture to ex-
plore the internal mechanism of content e-commerce realizing brand premium through scene re-
construction. The study finds that the innovative allocation of cultural and data elements is the core
foundation of the model operation. Through mobile outdoor live broadcasting that breaks physical
boundaries, it can build an immersive scene with three-dimensional integration of “physical-psy-
chological-social”, trigger consumers’ social presence, flow experience and emotional consumption,
and finally realize the product brand premium and the value jump of regional public brands. The
conclusion of this paper provides a theoretical reference and practical paradigm for the transfor-
mation of live-streaming e-commerce to experience economy and the digital empowerment of the
integrated development of agriculture, culture and tourism.

Keywords

New Quality Productivity, Live Broadcast E-Commerce, Scene Reconstruction, Brand Premium

Copyright © 2026 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 5|8

BT AP I RS R E A5 S R E R B IIAZ 0512, R F &GRS R T R4t 7 B
fe9l. (ERNFA SRR a AN, HEREENEZERBOEN “HAR + A7 IKshi
BCABT B, 4HT T AR R 4.8 Jifeot, HPRELE 6.94 (L N[1], BOAAEKEC K ERERE T,
RPN T WAL G 1 B S . (HEAT RS2 sk W R, RSt ok i, £4
L7 P A A A Sl B R SR S RN e A PR UK R SRS, S EUT IR A R R R
MrBE I E RS, A DUEECAR SO PR B Rl ) s R i R R TR R, B SR AR 1 FTE S IR R
BB .

1.1. fiRER

(K] A A2 2 50 LA F AR AT M 0 5 JR R s R BB — BRI, i A 6 5 L A i O AT
RIRIIZ DR o PSS FE B A A AT ML AR &5 o, i R Fe e ak i B, 2025 ki A
AR AR 120 Jo/ N, TEER AR A . FUETT SIS E AR 60%LL L [2], RO B AU+
B, AT EEARIE S EARRER, BEA S B RALE L 5 5 KA 57 [3].

Iy SR ON B B 5 R AR A% O o A HE R, 3R s S sm  ELAR A OB T 17 o 2R3 52(2025)
o B 5 NERSEC BRI, SERUTR =B SGiEse sl n] sn e o sz S 28
IR R R/EEE LT I8, BRI MIMELE (4], ATHTDCRED R ERERN, K

DOI: 10.12677/ecl.2026.157737 131 CIREE RN


https://doi.org/10.12677/ecl.2026.157737
http://creativecommons.org/licenses/by/4.0/

HKET, TR

fE e B S YEIE R BRI SR B 1A] i B 1 A R A% LR

BOFRIR 2 GE T dh R T IR A R RS, AFOUKIT MRS S . BUNMEQ025)WH LR, Z AR
TN AN LIRS Fe i “REEEpME R L7, IR 2 e s ARIE s AR XS
WP e A R R, TR “NFRIR T (T PRSI 5], U A IS SCAG DA TR] i it i 1 (4 A2 -0
BRI

1.2. FREROS AR ELL

FRELEUAT SCHR,  ELHE R R A A =T DR . 25—, 2HW TG AN A B, R
TR IR, RIS B Y SR A AT L T S LBk AR SR, DA TR RE N
5RO A ERCR, R BEEIE S BRI (0 7 B AL L] 28 =, BUA BERDUR M 506 i
R, BALSE S ELAER DA I SRR E A SRR, LSRR SOR B AR & 1w e oK

ARICUL “CGRERAT” B L i A 5], OB A IR E RS, S in s, At . S T
SR EE, SRAFURBEIS =D R ZIEE A, I =4 Sl MR, DR R R
W FENLEE, I 758 %S5 B R E FH L 5. 0F FC B PT 56 38 B0 v i B R AR OGBS, AT
WENE. BB SOR AL A RO se B .

2. R RS DHTHESR
2.1. FIREFNIHERNHRSITILE REK

WA IR BT E T IR S M SRR BT et A 70, B mRH. miRHE.
R . R SCRI E AR RO, HAZ O ERRRBUE G A N, SR HE . SO K,
LIPS BRI = ZER A R

2.2. ¥R EA

22.1. FHRBILSEEREFNNRZEHE

Wy B S AR T3 L7 2 1) EE R 5 0 S R I T R A ME S . B B A R AT, (A
s 5N AECHELUER £ o TR, BB R IE RS E R R 6], Rt EMEE NS
. 5. B =L AR P, Madung Ul g s, A AT R AL IR S, HESh
T PN — DA U [ 45 A B BURS, O B H R SR T P R M 5 9 PR AR it 5% 2
Tl B0 4

22.2. HRHBEESTHRRMK

H FHQ025)F2 H (173 157 SR B Ie, 0 NIRRT RE DN U RS UE (e 5000 257
I P AT SR B R SRR OGE F I P[] IZENRTR Y, W ARE KRR E R T
b (R 5 SCARPROIAEL, Tl Sk DO RE S A% o 4RIV 938 T B SR RF T 4, W AT N IB D N Th fig 2
A E LT A RO, EHEE SR IEE ™ i, PR RS/ S IME, W2
RFFIEH AT N, SITH BB ANAS RN L SRA B AN . A SOIRFEZIE, BB “ SIERAT” B i %1
T B A B 1 A AR AR A ) N AE Lo BELAR A LR P T o R A P AR R A

2.2.3. BRSHEHLXUNIEEERIISG

T DL AT B R S A B R T R EAT O SR B . BTl WS 0 S e B A R A
Al AT A S o S R VA R R S AR B R B . TKIE(2023) W TR W, R DL AR A R S BE S F
TP RIS, TRRE AR R P SRR B A2 & (8], IR, ERMIENMZOR

DOI: 10.12677/ecl.2026.157737 132 N e


https://doi.org/10.12677/ecl.2026.157737

SRESE, TG

WA, BT A S EAR I, SR LS AN R S IRME A, JRIRIE AR LSRR R
PRIE R BEAS o TXIE AR 20l oL o PEE S S AF 2 T R AEAE 1K 7 5 R, BRI 2 15 2 ) A 5t
JRUSE, BT B8 0 SRR A O3 S2 I, R B L R R 2278 BRI O E A% 2R

2.3. SRR RIZE

SRS R VE B NSO AT R . T RIS E S SR 2, B R A O E . ARG
HYR 5 BAKTFRATSR S FURAE S, BRI L5 i i A2 i i B R AE R AL AR

RYX AWM —/EmmBsy, B THR—r=5h, KRR, I sSERinZE, 2
NAZ e F1; RXKIRAF SN, A AL AR, R FEHI IR S PR E E . B
5 XA o AN SCE SR S B AL, RIS R T B R AN R AME S TRAE X 4 FH
MEE SR, 5 “SHEAT” BRI &35k m A 128 QR i se 5 SOt BE SE IR S s A
S AE B E IR R DT KOO R =, IR EAMER T
3. AR ETHLREILHREMH R RZMHR
3.1. ARG ENILE

A TER IR NE B R I S SRR PP A S LR B AR 5 S I T 53 . SR BIF 7E BE 6 X T et Rk
frazsas I T, ERCASC “IRFTIL G A WAEHLER” IR0 FE R BT AR 45(2020) LR
BRI — PR, A IUREIR R AR h AR BRI R = SRR
JE A K AL DA, RENEAT ORI TR AR S R BT FU I 22, B ORITE T 45 1R I B M 55 e
J1[8]. EEVEAF(2022) I [FR 2E ELFR F RO FE AR SR, 1R —J7 iU H & B B4 LR I B % Rk B U A
FENLH R R AR T [9] -

3.2. REIFTREGER

AHFFCEI “ HHEFRAT” B R AL N R G TR R, REEBZ ORI AE T H st
BAa IR E: H—, ZROIZEFORT L, “ARIES) + LRpst + ROURR &7 B AR
R, WIS N AL SR FEN, R A GER LR R B, s BT S
K=, R EE WAL, TR Lo, RS20, BT TR R B, AR R
B R . R RREUE S e s e, BE S T8 20 R SUIRBIR T U B 4= FE I EOR, ORISERIE FT 45

R AT FEM: .
3.3. BIRWESKIE

NERR GBI TURI EXNE, AR T “ BAREL - R - BT ERT B =u B AR

BRI A: 2 H5RNEE. BRI T “WIHAAT” « “WRATT . CvE T = MEELYS . Rl
SR 80 /NI, TERUIEEIL 3 i, Bl ERRAIEARLH . MRAE. LaTEE.

IR B: RSO A Python TEHRAUHNELF flthll . ANL = G AR ) AT
o AL E, REAROUA 8652 sk XA/ Hudle I T 70 Wil 238 (Lo BR RN 45 15 IR A2 4L

HHEIR C: B SIS . WS SOIR R A AT BB 7R 5 =T 8T 5 10 GMV. & Hp
B R IER, AR TR O UiiA] FRIE 7 A

3.4. BURYRHD SRR
BT M EAE Strauss & Corbin HIFEFFACILIRER IR BRAZTT RE BT R M, BARSR IS IR 72 N =4 B

DOI: 10.12677/ecl.2026.157737 133 N e


https://doi.org/10.12677/ecl.2026.157737

HKET, TR

Be: S BOWITGS D, X RIAMRIEEAT BT TG AR LB, Mrh 3R IFRAI UG & 5 WIa Tk
S BOSE RGNS, T GO BT R AG VG 2 18] IR R ORI, RN R RS B = BUONIE
FEVEAS, FZHRIZ 0 TalE, MRS T AVERE R, TR BB, SRl B A R
W ORBIE TS5 10 B0 . B 9] DB 5% o

4. REIEZIM: ETIRFICH WD
4.1. RPIERFE

2024 43 H, “HREFAT 7 IEAHED BRI AhRERR RS, Huhihibidl, R e SiE s
WG, WS N0 . ZRVEFTBUE R E N BRI SRR, KBRS T4 DLt
AR P d A, AR RITA R SRS

HHRM el + SRR ED + KA It RO WRIZI, P SC,
P sl AR SCI R DA AR, FAIC 4K STER S E AN MR B ICE e, TSR S
Wrikds; BRI, REGNE i SO AR, KB A SRR I AR E . ZAR R
%, ZRIKHERY GMV BRI ST RN A RUBEE 24 I SOIR AR SR TH S A5G Kk e«

4.2. FFHAGRE: HRAB S SIEHER

ABE TS EARMEVIA . R B IRE SR R ATIZAT RS SRR AAL B, BIERTUAR . B
MBI, K 128 DTS, D RGON =KL aaTars, BRI

H— OB AIEN WS . 5P LIRS . ROREE L RO . AEDIAIMETE 9. AT OB BE S
OBES . BEREEE SN ER S, VR TSRS I, S 2 A Th e T A SR A,
REFHHTERIZ O 02, ERATUI . WSWEEY . JUZIT . 595 A L
OILAR . HERIEIAREEER . SEREMRITHL ST RS, B, O, e =YEE YR, il
VTR PRSI SRR BRI 1 Bk, BB =, ZAEEMETE BIEnE. W IP ARG, B
TIE A LN FEL T A NEMS . RITER 1P BTN Sh 2R E S E R R,
SEBUE AR R ™ i 5 SR EOERS , JAR ™ it LA o B 1 SR A (5 AR AR

4.3. THYRED: SEHFANIZIE XN

BT IBGURILA R, MRATIURBEIR SRR, DL “BURARAE - BLR - W5 - Aok A - 1T3h 3
- G5R7 PEMEL, RIS S AIAVERE ARSI, SRR VAN DY K T VW .

e BB B (BRI AT, RARAUSATRE SO . KEEFF S0 I 7 3 dh 7T S, A
BB RS HEVL L 32 ARSI i TR R A SR . R = R EMCP A ), BRERRAS
BRI, MYIBESES OER R, AR E =R @UTR AL . =2 3 OB R L (173D
FMg), EAEM T PR A AR DURRIRM IR SN S A A, 39T IS BIU, TR B
B S DU i AN B R T (B 28 5 ), BT A O Rt . SEB B iAo . DX I R TIE « R SUTR
RE AR, SERON i B Sl i 5 P LB A T2

4.4. EFMRD: BOMERSERREAE

i 2 eV LU EE S B MM BE RIS, BT FURESR I I A S S LT, R
RO R B AR R, AR EE . SRR GIHICE, RKITA R
ELRSEHIEL, DB, AR SR R A, MO A S Im IR DTS SO E S S S AR, HES)

DOI: 10.12677/ecl.2026.157737 134 N e


https://doi.org/10.12677/ecl.2026.157737

SRESE, TG

TH B IR R A (LR, SR S AR 15 (X A S R T
BT, A SRS ELRR R A S S AR A R, SRR CERALE - 5 R
H - DEREAL - MEIRT (408 2 N PEAE R B AR
5. HlFIfEYT: EREFIREMNSRERNNRERSEE
B SEURBIS MR DGR, AR BEBSIGISIATT, M “HRER BT B R
SRS AR BRI 1), B T SRERAT 7 B R SR AL AL
SRR WU A, SEBLAR SO M (R AT -

...................................................................................................

W3z BERHFHRAL E ; HEE: HREH E E GRE: MrE%RAT :
XHEE (Culture) i ; I A i | ZH 4 |
BRERIR S rarery B BESIR | RPHHR S preverym B 7= AT (Premium)
(W) | | (=LA ) | > | AR R |
D BARMK L A :
HAEEZK (Data) i i LHEGREN i i eirE
BROREH i i LWL | AT i i X 4524 P it e
(C2Mfz i 5& i) : ! (HBRBIf0HE) ' ' SCHRF 5]

___________________________________________________________________________________________________

THUR. T HFANELES (G-P-B-C) |

il B (G) B Fr& P () 8 HEBE (C)
SEE B R WBAS RIW SRR AR Bk L4 / bRt AL WL /A

Figure 1. Model of scene reconstruction and brand premium in live streaming e-commerce from the perspective of new quality
productivity
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Table 1. Coding examples of opinion leader-fan trust transmission mechanism
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