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Abstract

With the rapid expansion of e-commerce and against the broader backdrop of China’s rural revitali-
zation strategy, rural e-commerce—emerging as a novel business model—not only broadens the mar-
ket horizons of the rural economy but also contributes significantly to increasing farmers’ incomes
and facilitating the upgrading of rural industrial structures. As one of China’s major agricultural prov-
inces, Jilin is endowed with abundant natural resources—most notably its fertile black soil—conferring
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substantial potential for advancing rural e-commerce. Nevertheless, rural e-commerce develop-
ment in Jilin currently faces multiple constraints, including underdeveloped infrastructure, severe
outflow of skilled talent, and insufficient brand development capabilities. Drawing upon data analysis
and a comprehensive literature review, this paper conducts an in-depth examination of the key chal-
lenges confronting rural e-commerce in Jilin and proposes targeted, actionable countermeasures—
aiming to provide a practical reference for fostering the sustainable development of rural e-commerce
in the province.
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Figure 1. Changes in e-commerce sales in rural areas in Jilin from 2014 to 2023
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